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EXPORT OF NZ BEEF,
LAMB & CO-PRODUCTS
OVER $1 BILLION
$100 MILLION - $1 BILLION
$10 MIL LION - $100 MILLION
UP TO $10 MILLION
EXPORT VALUES FOR THE
2017/2018 JUNE YEAR
PAGE 2

MEAT INDUSTRY ASSOCIATION // Annual Report

CONTENTS

Contents. . ................................................................................................................... 3
Directory....................................................................................................................6
Foreword. . .................................................................................................................. 7
Sector Collaboration.. ........................................................................................ 11
Market Access...................................................................................................... 13
Trade.. ......................................................................................................................... 19
Summary for the year. . ................................................................................. 19
Sheepmeat......................................................................................................... 19
Beef....................................................................................................................... 25
Co-products...................................................................................................... 30
Workforce............................................................................................................... 33
Industrial Relations . . ..................................................................................... 33
Training . . .............................................................................................................. 34
Health and Safety.......................................................................................... 34
Immigration. . .................................................................................................... 35
Regulation . . ............................................................................................................ 37
Strategic Directions Group....................................................................... 37
Technical Working Group.......................................................................... 38
Innovation.............................................................................................................. 40
Red Meat Sector Research and Development Strategy........... 40
Industry Investment...................................................................................... 41
Food Safety Science and Research Centre...................................... 42
Animal Welfare. . .................................................................................................. 43
Bobby Calves.................................................................................................... 43

PAGE 3

MEAT INDUSTRY ASSOCIATION // Annual Report

Biosecurity. . ........................................................................................................... 45
Other MIA Services. . ......................................................................................... 47
Renderers Group............................................................................................ 47
Meat Industry Superannuation Scheme........................................... 47
Ovis Management Limited.. ...................................................................... 48
Auditor’s Report.................................................................................................. 51
Financial Statements.. ..................................................................................... 53
MIA Council........................................................................................................... 63
Extended Network............................................................................................ 65
Members of the Association....................................................................... 67
Affiliate Members of the Association................................................... 69

PAGE 4

MEAT INDUSTRY ASSOCIATION // Annual Report

SHE E PM E AT WAS T H E STAN D - OUT
PE RF O R ME R FO R TH E I ND U ST RY IN
2 0 1 7 / 1 8 , G E NE R AT I N G $ 3 .4 B I L LION
I N E X PO RT R E V E NU E
2017-2018 NZ EXPORTS
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FOREWORD
The meat processing and export industry
on the whole had a reasonably good
year. Prices have been firm to stable for
the past few years. For many companies,
the year was one of continuing to quietly
strengthen their positions, improving
efficiencies at home in production while
pushing hard to deepen relationships
and realise higher returns from overseas
markets. This is a continuation of industry’s
long-term strategy of realising greater
efficiencies in production (including
adoption of new technologies) and
moving up the value chain towards high
value branded product. The signing of
the Comprehensive and Progressive Trans
Pacific Partnership was a major step
forwards for the industry, we worked
to establish good relationships with a
post-Brexit United Kingdom, and we
welcomed New Zealand beginning Free
Trade Agreement negotiations with the
European Union. We continue to work to
deepen our ties with China, with two MIA
visits to China in the past year.

in the United States have become
more belligerent, and where this goes
is uncertain but the risks are real and
potentially significant, particularly as other
countries retaliate and escalate matters.
Brexit also creates huge uncertainty for
our industry. The shape and nature of the
UK/EU trade relationship is still unclear
but will have implications for our sector’s
interests. The EU recently published a
proposal on New Zealand’s valuable
sheep and beef quotas into the EU. The
EU proposal is totally unacceptable to
the sector as it erodes our legally binding
WTO access rights. It is also not a good
answer for British and European farmers
and consumers. We will continue to fight
hard to preserve those rights and the
rules-based international trading system.
In China there has also been some change
with a major restructure of government
agencies. There are implications for New
Zealand’s market access ambitions and we
are ready to engage with the new system
at the earliest possible time.

But we face major uncertainties, and a lot
of MIA’s work in the past year has been
either to manage those uncertainties or
else put ourselves in a better position to
deal with them. Increasingly, that work is
not being done by MIA in isolation, but
rather by the wider sector as a well-aligned
whole.

At home, a new coalition Government
with three different political parties has
changed the landscape. The coalition has
made ambitious promises regarding New
Zealand becoming carbon neutral by 2050.
This sector supports the principle of that
ambition while recognising that new tools
will be required to deliver that reality. The
risk is that the Government will adopt the
blunt instrument of including agriculture
in the Emissions Trading Scheme with
the point of obligation at the processor.
Such an approach will do absolutely

As a small trading nation, New Zealand
relies on robust internationally adhered
to trade rules and the system is under
real pressure. Protectionist attitudes
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nothing to reduce carbon emissions, and
will act as a tax on meat production – a
tax which none of our heavily subsidised
international competitors have to bear.
However, our sector is deeply engaged
in work to achieve carbon neutrality by
2050. We welcome the Beef+Lamb NZ
Environment Strategy and their investment
in environmental programmes. If we are
to market our products to the world’s
most demanding customers, then we have
to be able to prove our environmental
credentials. More can be done for the
environment through patient hard work
focussed on practical on-farm solutions,
than carbon taxes on processors which
signal virtuous intent but average away
the successes of innovators and leaders of
change.
A cause of considerable uncertainty
for MIA is the Government’s industrial
relations agenda. The Employment
Relations Amendment Bill, currently
before Parliament, if passed without
amendment, would be a significant
step backwards for the meat processing
industry. We regard with concern the
vague promises to introduce so-called
Fair Pay Agreements. A problem is the
tendency to treat employment issues
within the context of a ‘9 to 5’ 5-day
week. This simply does not reflect the
reality of meat processing work, which
needs a high level of flexibility to meet
seasonal changes, innovate and respond
to customer demands. The Government’s
proposed industrial relations reforms
would significantly worsen the tight labour
constraints the industry is already under.

The industry struggles with a shortage
of labour. Currently we estimate there is
a shortfall of 2,000 workers in the meat
processing industry. Because of this,
some product is not being processed to
its highest possible value. A risk is that
tightening labour markets combined with
inflexible industrial relations may force the
industry back into a “commodity trap”.
A priority for the MIA in 2018/19 will be
a strategy to resolve the labour shortage
issue, including by advocating for a flexible,
highly skilled future workforce. However,
it is likely that there is no one solution – it
will require attracting more workers into
the industry (including countering a lot
of false popular stereotypes about meat
industry work), enhanced training and
skills development, continuing adoption of
automation, and immigration.
It is disappointing that the Government’s
industrial relations agenda, which aims
to give the unions greater powers and
remove flexibility from labour relations,
does the opposite and looks backwards
rather than forwards to enabling a suitable
future workforce. Our industry is evolving
with processors and exporters, both large
and small, putting more emphasis on
innovation, branding, agility, product
differentiation, and doing so in ways that
are unique to participants. We do not
need a rigid “one size fits all” approach to
employment relations that limits flexibility
and innovation and destroys value.
To achieve our objectives, MIA will need to
work more closely with other industries,
Government, Primary Industry Training
Organisation, and across our membership.
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A step towards this by MIA is the formation
of the processors’ HR Leaders’ Group, to
improve industry strategic direction and
coordination in this area.
One major area of focus for the primary
sector in the past year has been the
cattle disease, Mycoplasma Bovis. Meat
processors are playing a vital role in culling
of infected herds in a way which is done
efficiently, humanely and reduces costs to
the taxpayer and farmers. We commend
the Government, Beef+Lamb NZ Ltd and
Dairy NZ for taking the brave decision
to seek to eradicate the disease. This is
the right call. The disease not only will
result in costs to on-farm productivity,
but a strong biosecurity response proves
New Zealand’s determination to uphold
its excellent reputation. Nevertheless,
the disease response shows the urgent
need to address shortcomings in the
biosecurity system. The National Animal
Identification and Tracing system (NAIT)
needs to be strengthened – farmer
compliance, especially, must be improved.
The capability of Ministry for Primary
industries (MPI) needs to be looked at. MIA
and processors will now play an active role
in future biosecurity reforms, having joined
the Government Industry Agreement ( GIA)
in September 2017, which makes MIA a
partner with MPI in the biosecurity system.
Underpinning our meat exports are the
assurances provided by MPI. As this is
a service which directly benefit meat
processors, it is right that meat processors
should pay for that service – and meat
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processors pay almost $40 million a year
to MPI for that, on top of the $47 million
to AsureQuality for undertaking MPI
regulatory tasks. However, if industry is to
pay money for a monopoly service, it is
right that MPI be transparent about how it
spends processor’s money. It is a source of
considerable frustration to us that financial
and performance reporting by MPI of
their cost recovered services has gone
backwards over recent years.
So this year has seen major challenges for
our industry and a very busy year for MIA.
But let’s not overlook the fact that change
brings opportunity to those who grasp it.
Thus, the challenge is how we respond and
maintain the sector’s ability to innovate
to enhance collective profitability. Our
sense is that we are in good shape to
face this disruption and turn it into a real
opportunity for the sector to capitalise on
the opportunities that emerge.

John Loughlin
Chair

Tim Ritchie
Chief Executive
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92% OF SHEEPMEAT & 83% OF
BEEF IS EXPORTED TO MORE
THAN 120 COUNTRIES
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S E C T O R C O L L A B O R AT I O N
Increasingly MIA and Beef + Lamb NZ
Ltd (B+LNZ) have been working together
to protect and promote the interests of
the sector and to represent a strong and
consistent sector voice. Consistent with the
Red Meat Sector Strategy of 2011, the two
organisations jointly undertook a strategic
exercise to confirm the priority areas
of focus to improve sector profitability.

Biosecurity/
Compliance
-Traceability
-Risk analysis
-GIA response

Animal Welfare
-Regulation
-Bobby calves
-Boner cows

The following priorities were identified
and agreed;

Industrial Relations & Workforce
-Human capital
-Productivity improvements
- Access to labour
- Immigration
- Training

Relationship Management

Environmental Sustainability

Generating Sector
Profitability

-Climate change
-Land use change
-Land & environment plans
-Science-based decision making

Trade & Market Access
-Trade agreements
-Brexit
-China
-Non-tarrif barriers
-Key markets
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The two organisations confirmed the
importance of taking a full supply-chain
view of these issues to ensure efforts are
effective and aligned on both sides of the
farm gate.

-Addressing the urban/rural divide
-Farm leaders group
-Investment in the future

Government Engagement

-Investment in the future
-Strategic framework for engagement
-Championing the sector

Market Development

-Positioning New Zealand product
-Championing product attributes
-Alternative proteins
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The role of the MIA was recognised in
key areas such as trade/market access;
industrial relations; bobby calf welfare
and aspects of biosecurity. In other
areas, such as market development,
environmental sustainability, government
engagement and overall biosecurity, the
MIA will continue to work closely and
collaboratively with B+LNZ.
B+LNZ has led the charge in developing
the Red Meat Sector Story and Taste Pure
Nature, and this has been done in close
collaboration with and support from meat
companies. The industry is fully supportive
of this market development initiative and
its implementation, especially in emerging
markets, where there is a real opportunity
to position New Zealand red meat at
the premium end of the market. MIA
anticipates working closely with B+LNZ in
its activation of the Red Meat Sector Story
and origin brand, particularly in China,
where it will support the industry’s ongoing market access efforts, particularly for
chilled meat.

To achieve success we have to protect
our point of different and environmental
credentials. Quite simply we cannot
claim to have pure natural products
when those products are contributing to
environmental degradation and climate
change. B+LNZ has developed a strategy
for every sheep and beef farmer to have
a tailored environmental plan by the end
of 2021 and for the sector to be carbon
neutral by 2050. The MIA will continue to
lend its voice to sector-wide initiatives in
this area, including through participation
in the Farming Leaders Group which is
focused on delivering on its pledge to
make New Zealand’s rivers swimmable for
their children and grandchildren.

Another area of focus is the rise of
alternative proteins. While this presents
many challenges, there are also
opportunities. A key driver is consumer
concerns on issues such as health,
sustainability and animal welfare. New
Zealand red meat production is well
placed to respond to this concern and
is working on enhancing its credentials
in others. New Zealand cannot feed the
world, but we can meet untapped and
growing demand for naturally raised,
grass fed, hormone and antibiotic free red
meat for which discerning consumers are
prepared to pay a premium. To support
B+LNZ’s work in this area, the MIA is
investing in research to understand more
about the health and other attributes of
New Zealand grass fed beef. The project
will establish what is distinctive about
the composition of the New Zealand
grass fed beef and the benefits to the
consumer. This will provide an evidence
base to New Zealand’s marketing of its
beef in competition to grain-fed beef or
alternative proteins.
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MARKET ACCESS
IN T R O DUCT ION /GLOB AL
TRAD I N G E N V I R ON MEN T

92% of she ep meat
and 83% of b eef

is ex p orte d to m ore t h a n

1 20 CO UN T RI E S
Global developments have put trade
and the multilateral trade rules under
real pressure. Growing anti-globalisation
sentiment, brewing trade wars, uncertainty
around Brexit and questions about the
future of the World Trade Organisation
(WTO) pose significant risk and challenge
for the industry.
For a small nation like New Zealand,
having a global trade system that binds
all countries to an agreed set of rules
and processes is vital. This is particularly
important for an export-focused sector
such as ours where nearly everything it
produces is exported to a wide range of
countries.
The sector’s business model centres on
breaking down animals and tailoring
products to meet the needs of consumers
around the world. The success of this
model relies on having open and
predictable access into as many markets
as possible in order to maximize returns.
The imposition of tariff measures and
retaliatory counter-measures by some
of the world’s major traders, while not
directly affecting New Zealand, create
a risk of contagion which could have a
significant global economic impact.
Also of concern is the impasse at the
WTO in relation to the appointment
of Appellate Body judges. The dispute
settlement system is a fundamental
pillar of the WTO. Without an impartial
and effective path for resolving disputes,
PAGE 13

members might instead take matters into
their own hands which could lead to a
dangerous cycle of retaliation and counterretaliation. For a small country like New
Zealand, having a functioning international
tribunal to adjudicate cases against
discriminatory trade practices is vital.
Over the years New Zealand has used
the WTO disputes process sparingly, but
successfully. The most recent case involved
New Zealand successfully challenging
Indonesia’s restrictions on beef and
horticulture imports.
To help mitigate the risks associated
with the increasing disruption to the
global trading framework and to support
industry profitability and its important
contribution to the New Zealand economy,
the MIA continues its focus on both
protecting and improving access into key
markets.
A key component of this activity is
maintaining strong and productive
relationships with both New Zealand
officials and Government and also our
counterpart organisations in key markets.
This will continue to be a focus area for the
MIA.
Despite the challenges, there have also
been opportunities and successful market
access initiatives in certain key markets
which will pave the way for future industry
revenue growth.
E UR O P E AN D T H E UN I T E D KI N GDO M

Following the Brexit vote in 2016, a
significant focus for the red meat sector
has been working with the New Zealand
Government to maintain our access rights
to the region, and at the same time to
strengthen relationships with counterpart
organisations in the region.
In March this year, MIA, together with
B+LNZ and the New Zealand Government
hosted a group of 21 United Kingdom (UK)
sector representatives for a week-long
Supply Chain Integrity Programme (SCIP),
to introduce New Zealand regulatory and
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industry systems and open a dialogue with
the UK as it looks to its post Brexit future.
The SCIP included visits to and discussions
with processing companies and farmers to
exchange ideas and experiences, including
with New Zealand’s agricultural reforms.
The visit concluded with a strategic session
focused on identifying areas of common
interest where the two sectors could work
together.
Work is currently underway to further
develop these ideas and scope out a
cooperation programme.
While the SCIP initiative is a positive
development, the sector remains deeply
concerned at the potential implications
of Brexit. The UK and the EU27 are both
cornerstone and valuable markets for
our sheepmeat and beef exports. The
EU28 currently takes nearly 50% of New
Zealand’s global sheepmeat exports under
New Zealand’s WTO bound quota. Just
under half of that goes into the UK. The
UK also takes about a third of our beef
exports to the EU28, under New Zealand’s
small but valuable WTO bound beef quota.
The Brexit deal details are still very unclear
but of real concern is how New Zealand’s
WTO quotas will be affected post-Brexit.
The quality and quantity of our WTO
access commitments are legally binding.
The EU and the UK, as a consequence of
commitments made during the Uruguay
Round, have joint and several liabilities
and must uphold these commitments.
In May, the European Commission released
a proposal to split the WTO quotas
between the EU27 and the UK following
Brexit. This proposal is totally unacceptable
and would erode both the quality and
quantity of our legally binding WTO rights.
A critical aspect that goes to the quality of
the EU’s WTO commitments is the ability
New Zealand exporters have to responsibly
respond to consumer demand and market
conditions and adjust their marketing
plans and product offerings across the
individual EU/UK markets.

This flexibility supports stability in the
markets and avoids creating artificial
situations where an inflexible fixed quota
incentivises exports to markets where
changes in demand and/or domestic
production warrant reduced imports; or
vice versa. It is an absolute priority for the
sector to ensure that the market stability
that has been carefully established over
the decades of close trade relationships
is not destroyed as a result of Brexit. That
stability is in the interests of EU and UK
consumers and producers.
MIA and B+LNZ are working closely with
the New Zealand Government in order to
preserve the quality and quantity of our
binding WTO access quotas.
Reflecting the seriousness of the Brexit
issue, the MIA and B+LNZ/NZ Meat Board
have jointly appointed and funded a senior
red meat sector representative to a London
based position. The new role, for up to 2
years from 1 July 2018, will play a crucial
role in overseeing the sector’s interests
during the Brexit process and leading to
FTA’s with each of the EU and the UK. We
acknowledge the financial contribution
from AGMARDT towards the cost of
maintaining the London position.
On a more positive note, the sector
welcomed the announcement in May that
negotiations for an FTA will begin with the
EU. While Europe is a major market for the
red meat sector, New Zealand is currently
one of only six WTO members without
an EU FTA in place or under negotiation.
The launch of negotiations represents
a significant milestone for the sector in
the face of growing protectionist rhetoric
worldwide. An FTA will create a stable
and level playing field which is crucial for
growth and sector profitability.
The sector looks forward to working
with the New Zealand Government
and European organisations to create
an environment which is conducive
to generating new opportunities for
agricultural and food producers under an
EU-NZ FTA.
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CHI NA

While Europe and the UK are long
standing markets for the New Zealand
meat industry, China is a much more
recent market that has rapidly grown to
become New Zealand’s largest overall
market for red meat and co-products.
This year saw some good progress in
addressing some of the outstanding
market access issues, including the
signing of the new protocols for the export
of beef and sheepmeat and a successful
trial which allowed the export of chilled
meat from ten plants. Chilled access
provides processors and exporters with
access to a new and exciting segment of
the Chinese market for high value beef
and lamb products.
In conjunction with the chilled meat
trial, the meat industry and New Zealand
Trade & Enterprise (NZTE) jointly funded
a research project which focused on
gaining a deeper understanding of China’s
port clearance and in-market supply,
distribution and cold chain capability for
chilled meat. It helped to assess current
supply chains and to identify risks that
need to be managed to either minimise
food safety and quality risks or capture
new business opportunities.
MIA would like to thank AGMARDT for the
support that it provided for the project.
Without this assistance, it would have been
challenging to gather the information in a
consistent manner so that the key findings
can have relevance and applicability to the
entire meat industry today and into the
future.
Despite New Zealand’s relatively
good access into China, there remain
outstanding matters including
administrative issues to be resolved
around plant listings and the rolling out
of the chilled meat access to all Chinaeligible plants.
Unfortunately the major Chinese
government restructure earlier this year
has delayed progress, but we are hopeful
that the steady progress that has been
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made will continue with these outstanding
matters being resolved in the near future.
Over the last five years, the industry
has invested significantly in developing
“industry-to-industry” relationships
between New Zealand and China and
2017/18 saw a continuation of this work. In
August, MIA visited Beijing to participate
in the China Chamber of Commerce of
Foodstuffs and Native Produce annual
China International Meat Conference and
in October MIA returned to China with
a delegation of industry representatives.
This was the fourth whole of industry
delegation to visit China in as many years.
A key focus of the October visit was
to support the chilled meat trial. The
delegation included senior technical
and operational managers from the
companies involved in the trial and the
MIA co-hosted a seminar with the China
Meat Association ( CMA) and NZTE focused
on New Zealand’s chilled meat export
business.
The seminar was well attended by Chinese
processors, retailers, traders, the CMA, and
regulators (from China Inspection and
Quarantine). As well as providing good
visibility for New Zealand and further
cementing the relationship with CMA,
the messages about the New Zealand
system for producing chilled meat appear
to have been well received, particularly
information around the temperature
parameters for chilled New Zealand meat.
MIA plans to continue this engagement
with China in later 2018 including to
participate in the 1st China International
Import Expo in Shanghai, organised by
the Chinese government to support trade
liberalisation and economic globalisation
and to actively open the Chinese market to
the world.
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HAL AL EXP O R TS

90%

of animal s ar e
processe d as
Hala l

POSITIVE DEVELOPMENTS

Despite the disruptions to international
trade and major challenges for the
red meat sector in some key markets,
there were also a number of positive
developments during the year.

39%
of to tal ex p o r t s
acco u n ting fo r $ 2 .5
bil l io n we r e h a la l
ce r tif ie d i n 2 01 7

A key aspect of the New Zealand meat
industry’s business model is halal
processing and certification. Undertaking
halal processing allows any part of a
carcass to be halal-certified and exported
to Muslim customers around the world.
In 2017/18, just under 40% of all exports
of red meat and edible co-products (such
as offals and tripe) were halal-certified.
This is a significant increase on the 25%
that was exported as halal-certified the
previous year, and was largely due to the
growth in halal-certified exports to China.
China has a large Muslim population and
the protocol that was signed between MPI
and the General Administration of Quality
Supervision, Inspection and Quarantine in
2016 has helped significantly to facilitate
this trade. China now takes 50% of all of
New Zealand’s halal-certified exports of
red meat.
While New Zealand’s halal certified
exports have increased into markets such
as China and the United States, there
have been challenges with varying, and
sometimes contradictory, requirements
around the world, particularly in the
Middle East.
The MIA continues to actively work
with the New Zealand Approved Halal
Organisations, MPI and companies to
ensure that the industry is well placed
to manage and respond to issues and
opportunities in halal markets.

CPTPP

The most notable of these developments
was the successful conclusion of the
negotiations for the Comprehensive and
Progressive Agreement for Trans-Pacific
Partnership ( CPTPP).
While it was disappointing that the
original Trans-Pacific Partnership
including the United States did not go
ahead, the CPTPP retains nearly all of the
provisions of the original agreement.
A key component of the agreement for
the red meat sector is the tariff reductions
on beef exports into Japan. In the
absence of CPTPP, we have been losing
significant market share in Japan where
our competitors, such as Australia, have
preferential access. The CPTPP will level
the playing field in this valuable market
which will help to correct this trend. It
will also prevent Japan from imposing a
safeguard tariff on frozen New Zealand
beef as occurred in 2017, which raised the
tariff to 50%.
The sector stands to save approximately
$63 million per annum in tariffs once the
CPTPP is fully implemented.
Aside from the tariff reductions, the
CPTPP includes chapters covering
Sanitary and Phytosanitary Measures,
Technical Barriers to Trade and Regulatory
Coherence, which provide a robust
framework to support good regulatory
practices, enhanced transparency and
robust regulator-to-regulator dialogue
and cooperation.
Over time it is anticipated that the
successful implementation of these
chapters will lead to greater alignment of
PAGE 16
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rules and requirements thereby reducing
the prevalence and burden of regulatory
barriers to trade.
I NDON ESIA

As noted above, New Zealand (along with
the United States) took a case to the WTO
against Indonesia’s import regime. The
panel hearing the dispute ruled in favour
of New Zealand in December 2016.
Indonesia appealed the ruling, and in
November 2017 the WTO Appellate Body
upheld the finding that all 18 of the nontariff barriers challenged by New Zealand
were inconsistent with Indonesia’s WTO
obligations.
During the dispute process Indonesia
relaxed a number of their onerous import
requirements, allowing trade to recover
to some extent. Work between the New
Zealand and Indonesian governments is
now underway to implement the WTO
decision and we anticipate Indonesia
will bring its regulatory framework in full
compliance with the ruling by mid-2019.
I RA N

2017/18 saw the re-commencement
of trade with Iran, historically a major
destination for New Zealand sheepmeat.
While at the peak of the trade in the 1980’s
Iran was taking approximately one third
of New Zealand lamb exports, the current
trade is much more modest, so far just
over 200 tonnes worth approximately $1.8
million. Companies are approaching the
market cautiously and taking the time to
develop relationships in the market.
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Unfortunately, the decision by the United
States to withdraw from the Iran nuclear
deal and re-impose a number of sanctions
has created further uncertainty for what
could be once again an important market
for the sector.

OTHER MARK ETS

There has been progress in other markets
as well, including Egypt where MPI has
negotiated an equivalence arrangement
with its counterpart in relation to premises
auditing and listing. MIA is working closely
with an MPI-led cooperation programme
to help further develop confidence and
trust in New Zealand’s systems and
to assist Egypt with its meat sector
development goals.
To further support efforts to open up
markets, MIA has continued its efforts
to provide pre-posting briefings to New
Zealand’s diplomats going off shore.
This not only familiarises officials with
developments in the sector, but also
highlights the key market access issues
in key markets and how the industry
is looking to work with government
to overcome these. These pre-posting
briefings are an important element to
the sector’s on-going engagement with
government on trade matters, which
also includes making submissions into
government consultations and processes
and representing the industry’s interests in
government-industry meetings.
Throughout the year, the MIA has also met
with a number of overseas delegations,
including from China, Korea, Malaysia,
UAE, Malaysia, Egypt, the World Bank
and the OECD. These meetings have
been an opportunity to promote a better
understanding of New Zealand’s meat
industry and to strengthen our networks
across the region.
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INNOVAT I O N I N T HE R E D ME AT S E C TO R I S
A CRI TI CA L CO M PO N E NT FO R I N D U ST RY
PROF I TA B I L I T Y A N D G ROW T H , AN D
R E S I LI E N C E TO T HE I MPAC T O F
EM E RGIN G R I SKS
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TRADE
SU MM A RY FO R T HE YEA R

The industry exported between $10-100
million worth of products to another 28
countries, ranging from Saudi Arabia ($84
million) and Jordan ($74 million) through
to countries like Cyprus ($11 million) and
Trinidad and Tobago ($11 million).

This was an increase of 15%, or $1 billion,
over the previous year.

While sheepmeat and beef remain the
mainstay of New Zealand’s meat exports,
co-products are also important and often
to lesser known destinations. For example,
Morocco imported $12 million of processed
and semi-processed casings, and the
majority of the $11 million of exports to
India were made up of hides and skins.

Despite the uncertainty in the global
trading environment, 2017/18 was a
positive year for the New Zealand red meat
industry, with total industry exports of $8.1
billion.

The increase in value occurred across
nearly all products, in particular
sheepmeat, but also beef and most coproducts (apart from edible offals and
hides and skins).

+1

5%

RE D M E AT I ND US T RY
EXPORTS

Overall, the industry exported red meat
and co-products to some 120 countries in
2017/18.

$8.1 BILLION
The two largest markets for the industry
remain China, taking just under $2
billion worth of exports (up 39% from the
previous year), and the United States, $1.8
billion (up 13%).

EXPORT TO 1 20 COUN T RIES

While these two countries accounted for
47% of total industry exports in 2017/18,
there were a further 15 countries where
exports exceeded $100 million over the
year, including the United Kingdom ($527
million), the Netherlands ($389 million),
Germany ($352 million) and Japan ($313
million).

SHEEPMEAT
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VALUE

VOLUME

+24%

+6%

$3.4 billion

394,906 tonnes
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N Z SHEEPME AT E XP O R TS BY R E G IO N
(BY VOLUME A N D VA LU E F O R THE Y EAR E N D I N G J UN E 2 01 8 )
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SH EE P M E AT EX P OR T S

Sheepmeat was the stand-out performer
for the industry in 2017/18.
While the volume of exports increased
by 6% to 394,906 tonnes for the year, the
value of these exports was 24% higher and
generated $3.4 billion in export revenue.
This was the first time since 2009 that
annual sheepmeat exports were worth
over $3 billion, and was in fact the highest
annual value for sheepmeat exports on
record.
This increase in value can largely be
attributed to strong prices internationally
during the year, particularly into China
where the Free on Board (FOB) averaged
$5.77/kg over the whole year (compared to
$4.72/kg for the previous year).

Brexit vote in mid-2016, the FOB value
dropped to just over $6.00/kg, but has
steadily recovered since then and averaged
$9.30/kg over 2017/18.
In the United States, our third largest
sheepmeat market, the average FOB value
for the year was $14.38/kg, an increase of
$2.60/kg from 2016/17.
Australia is the other major global
sheepmeat exporter, with total exports
of 431,025 tonnes in 2017/18. This was an
increase of 19% from the previous year, and
the increase in exports was in part a result
of higher slaughter due to poor seasonal
conditions. The major markets for Australia
were China (96,844 tonnes), the United
States (71,524 tonnes) and the UAE (28,676
tonnes).

Prices also steadily recovered into the UK,
our second largest market. Following the

S HEEP M EAT, AVER AG E MO N THLY F O B VA LU E ( $ / KG) TO S E L E C T E D M AR KE T S

Sheepmeat, average monthly FOB value ($/kg) to selected markets

$20.00
$18.00
$16.00

NZ$/kg

$14.00
$12.00
$10.00
$8.00
$6.00
$4.00
$2.00
$0.00

Source: Compiled by MIA from Statistics New Zealand
overseas merchandise trade data
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N ORTH AS IA

TAIWAN

North Asia is New Zealand’s largest market
region for sheepmeat by volume and
second largest by value. In 2017/18, the
region imported 48% of New Zealand’s
total sheepmeat exports for the year, by
volume.
VALUE

VOLUME

+50%

+26%

$1.2 billion

190,611 tonnes

This growth was largely due to China, but
there were significant increases in activity
to other countries, including Taiwan and
Japan.

VALUE

VOLUME

+67%

+41%

$87 million

11,437 tonnes

JAPAN

The vast majority of exports to China
were in frozen form, but there was a
small amount of chilled sheepmeat,
551 tonnes worth $4.4 million, exported
to China during the year following the
commencement of exports under the
chilled meat trial in June 2017.
The value of exports to China increased
significantly by 53% driven by price and
volume increases.

CHINA

VALUE

VOLUME

+53%

+27%

$993 million

167,244 tonnes

VALUE

VOLUME

+31%

+11%

$103 million

9,180 tonnes

The value of exports to the different
markets is strongly influenced by the
product type and whether frozen or
chilled. For instance exports to Taiwan are
largely frozen whereas some 58% of the
higher value Japanese exports are chilled.
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EUROP EAN UN ION

While North Asia has overtaken Europe
as New Zealand’s largest market region
for sheepmeat, Europe continues to be
a cornerstone market for the industry,
particularly for high-value chilled lamb.

VALUE

VOLUME

+24%

-1%

$1.5 billion

116,696 tonnes

Chilled exports made up just over a third
of total sheepmeat exports to the region
by volume, but some 40% by value ($583
million).
While there was a 6% decline in the
volume of exports to the largest market
within the region, the United Kingdom
(to 50,784 tonnes), the value of exports to
the UK increased by 15% to $476 million.
Factors contributing to this included the
lower value of the NZD against the pound
and reported tight domestic supply.
The other major destinations within the EU
were the Netherlands (19,151 tonnes, worth
$307 million), Germany (18,568 tonnes,
$316 million) and France (9,422 tonnes,
$107 million).
The pattern of exports to the EU reinforces
why the New Zealand red meat sector is
absolutely opposed to the UK/EU proposal
to split New Zealand’s WTO quota for
sheepmeat. Five years ago sheepmeat
export volumes were split roughly 50/50
between the UK and the rest of the EU.
However, in 2017/18 the UK accounted for
43% of total sheepmeat export volumes
to the EU 28, with the remaining EU 27
countries importing 57% (a difference of
some 15,000 tonnes).
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This constant change in trade patterns is
due to New Zealand exporters responding
to consumer demand and market
conditions and trading in a manner that
preserves market stability. It highlights
the critical importance of maintaining the
quantity and quality of New Zealand WTO
market access rights to allow New Zealand
exporters to operate profitably and
responsibly in what is a dynamic market
region.
N O R T H AM E R I CA

North America is another important
market for New Zealand sheepmeat,
importing 37,000 tonnes, worth $481
million in 2017/18. While the volume of
exports was up by 6%, the value of these
exports increased more significantly, by
18%.
United States is New Zealand’s third
largest individual market for sheepmeat
and accounts for 70% of exports to the
North American region.
North America, particularly the United
States, is also a major destination for
Australian sheepmeat exports. Australia
exported 71,524 tonnes of sheepmeat to
the United States in 2017/18, an increase of
11% from the previous year.

CANADA

VALUE

VOLUME

+27%

+4%

$113 million

11,095 tonnes
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M ID D LE E AST

The Middle East is a relatively small market
for the industry, importing 21,332 tonnes of
sheepmeat in 2017/18 worth $170 million,
or 5% of total exports by volume and value.
However, it remains an important market,
as the cooking preferences of countries in
the region mean that there is demand for
parts of that carcass, such as forequarters,
that are more highly valued there than in
other parts of the world.
Jordan (8,987 tonnes, worth $70 million)
and Saudi Arabia (7,336 tonnes, $56
million) are the two major markets,
accounting for 76% of exports to the
region by volume.

OT H E R M AR KE T S

New Zealand exported sheepmeat to
94 countries in 2017/18, and important
markets outside the four major regions
included Malaysia (10,388 tonnes worth
$75 million), Fiji (3,692 tonnes, $23 million),
and Mexico (2,449 tonnes, $16 million).
While Fiji and Mexico are primarily markets
for frozen cuts and Malaysia for carcasses,
there were also other important markets
for high-value chilled cuts. Most notably,
Switzerland imported 1,553 tonnes of
sheepmeat, with 75% of this chilled lamb
cuts. With exports valued at $48 million,
this equated to an FOB value of $31.16/
kg for sheepmeat exports to Switzerland.
This compares with the overall FOB value
of New Zealand sheepmeat exports to all
markets of $9.10/kg.

USA

VALUE

VOLUME

+16%

-6%

$368 million

25,404 tonnes
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NZ beef exports by Region
(by volume and value for the year ending June 2018)

B60%
E E F E X PO RT S
50%

+5%
VALUE
+8%

40%
30%

New Zealand’s two largest beef markets,
the United States and China, and also
(Figures show % change from previous year)
growth into Canada and Malaysia. This
VOLUME
was partly offset by a decline in exports to
major Asian markets of Japan, Korea and
Indonesia.
+9% +13%

+9%

+5%

$2.9 billion

416,700 tonnes

While the increase in value of beef exports
was not as significant as for sheepmeat,
the FOB value increased to New Zealand’s
two major beef markets, the United
States (from $6.32/kg in 2016/17 to $6.51/
kg in 2017/18) and China (from $6.35/kg to
$6.57).

20%

The volume of New Zealand beef exports
increased
by 5% to 416,700 tonnes in
10%
-8%
2017/18, and the value of these exports
increased by 9% to $2.9 billion.
0%

North America

North Asia

+23%

-6%

-13% -6%
+12%
+16%
+14%
Over
the
year, New
Zealand exported
beef
to 76 countries.

Southeast Asia

The increase in export volume was
largely driven by growth in exports to

Middle East

Volume

European Union

Other

Value

TR EN D S IN VOLUME A N D VA LU E O F N Z BE E F E X P O R T S ( J UN E Y E AR S )
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Trends in volume and value of NZ beef exports (June years)
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Top 10 beef markets by value for the year ended 30 June…
NZ sheepmeat exports by Region
(by volume and value for the year ending June 2018)
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hange from
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N Z BEEF E XP O R TS BY R E G IO N
(BY VOLUME A N D VA LU E F O R THE Y EAR
E N Dexports
I N G J UN
2 01 8 )
NZ beef
byERegion

(by volume and value for the year ending June 2018)
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NORTH AM ERICA

CANADA

209,762 tonnes, some half of New
Zealand’s beef exports, were destined
for North America in 2017/18. This was
an increase of 5% over the previous year.
These exports were valued at $1.4 billion,
46% of total New Zealand beef exports, an
increase of 8% from the previous year.
The United States is the largest beef
consumer in the world. While US beef
production increased over the year, so did
beef consumption, which helped maintain
demand for New Zealand product. The
United States is primarily a market for
frozen manufacturing beef, but given the
size of the market, it is also New Zealand’s
third largest market for chilled beef, taking
2,470 tonnes worth $34 million in 2017/18.
Canada is an important market in its own
right and was New Zealand’s firth largest
beef market by volume and sixth largest by
value in 2017/18.

VALUE

VOLUME

+7%

+2%

$114 million

18,087 tonnes

N O R T H AS I A

CHINA

USA
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VALUE

VOLUME

VALUE

VOLUME

+8%

+5%

+29%

+25%

$1.2 billion

191,675 tonnes

$639 million

95,671 tonnes
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TAIWAN

JAPAN

VALUE

VOLUME

VALUE

VOLUME

-1%

0%

-7%

-22%

$172 million

22,129 tonnes

$137 million

14,221 tonnes

KOREA

VALUE

VOLUME

-6%

-7%

$114 million

18,714 tonnes

Outside of the United States and Canada,
four of New Zealand’s top six beef markets
are in North Asia: China, Taiwan, Korea and
Japan.
While overall beef exports to the region
increased by 9% to 153,440 tonnes, and
13% by value to $1.1 billion, it was a mixed
year among the individual markets. Beef
exports to China continued to grow, with
the volume up 25% to 95,671 tonnes
and the value up 29% to $639 million in
2017/18.

While consumption of beef is lower than
pork or poultry, domestic production has
not been able to meet the increasing
demand over recent years leading to a
significant increase in imports. Ten years
ago New Zealand exported only 420
tonnes of beef to China, whereas the more
than 95,000 tonnes exported in 2017/18
accounted for 23% of New Zealand’s total
beef exports.
There have also been significant exports of
chilled beef following the commencement
of the chilled meat trial in June 2017.
In 2017/18, New Zealand exported 1,896
tonnes of chilled beef to China worth
$16 million, making it the fourth largest
market by volume and eighth largest by
value for the year.
China it is also a major destination for
other global beef exporters, in particular
Australia and Brazil. Australia exported
133,382 tonnes of beef to China in 2017/18,
an increase of 38% from the previous year.
Brazil’s beef exports to China were just
under 240,000 tonnes over the year, an
increase of nearly 40% from the previous
year, and remarkable growth since
regaining access to China in 2015.
Taiwan is New Zealand’s second largest
beef market in the region, and third
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largest market overall. Exports were
relatively unchanged from the previous
year at 22,129 tonnes valued at $172
million.
It was a different story in the two other
major markets in the region. Beef exports
to Korea decreased 7% to 18,714 tonnes
and 6% by value to $114 million. A
contributor to this is the continued growth
of US beef exports to Korea.
Since the US-Korea FTA entered into force
in 2012, US beef exports to Korea have
steadily increased, and in 2017/18 it was
the second largest market for US beef,
taking just under 200,000 tonnes, an
increase of 13% from the previous year.
Korea is also a major market for Australian
beef exports, importing 156,000 tonnes in
2017/18. As with New Zealand, this was a
decline from the previous year, by 3%.
New Zealand beef exports to Japan
declined 22% to 14,221 tonnes, and 7%
by value to $137 million. The decline in
volume was primarily due to Japan’s
imposition of additional tariffs on frozen
beef from most countries in August
2017 when imports reached a safeguard
trigger level. This increased the tariffs on
New Zealand beef from 38.5% to 50%
up until the end of March 2018. This put
New Zealand exports at a significant
disadvantage to Australian frozen beef
exports, which entered Japan under a tariff
of 27.2% during this period.
Leveling the playing field with Australia
in this important market was one of the
important outcomes of the successful
conclusion of the negotiations for the
CPTPP.
The tariff increase did not apply to chilled
beef, and Japan remained New Zealand’s
largest chilled beef market in 2017/18,
taking 6,053 tonnes worth $75 million.
S OUTH EAST ASIA

While North America and North Asia
account for around 87% of New Zealand’s
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beef exports, South East Asia remains an
important market, primarily for secondary
cuts.
New Zealand exported 23,579 tonnes of
beef to South East Asia in 2017/18, worth
$138 million, a decline of 8% by volume
and 6% by value.
This can largely be attributed to a decline
in exports to Indonesia of more than
3,000 tonnes and by $20 million (to 6,152
tonnes, worth $28 million). While New
Zealand won its WTO case against the
Indonesian import regime and most of the
more onerous import requirements have
been removed, New Zealand now faces
significant competition in the market from
cheaper Indian buffalo beef. Indian exports
to Indonesia were just over 26,000 tonnes
in the year ended March 2018.
The other major market in the region is
Malaysia, where exports increased by 28%
to 6,785 tonnes and 45% to $35 million.
There were also important markets in
Singapore ($24 million) and the Philippines
($23 million).
E UR O P E AN UN I O N

The EU is a relatively small market for New
Zealand beef, importing 7,423 tonnes in
2017/18, or 2% of total beef exports by
volume. However, it is a significant market
for high value cuts, with exports worth $134
million. So, while the volume of exports
was only a third of those to South East
Asia, the value of these exports was nearly
the same.
As in previous years the average FOB value
of exports to the region was very high, just
over $18.00/kg, compared to the overall
FOB value for all New Zealand exports of
$7.06/kg.
Nearly half of exports to the region went
to the Netherlands ($64 million). The next
two largest markets were Germany ($25
million) and the United Kingdom ($12
million).
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NZ EXPORTS O F
CO-PRODUC TS

%

As with sheepmeat there are important
beef markets outside of the main export
regions. In 2017/18 these markets included
the United Arab Emirates with exports of
$36 million, 92% of which were chilled
cuts, and French Polynesia with exports
of $34 million, most of which were also
chilled.

+7

OTHER M A R K E TS

CO - PR OD UCT S
OV ERALL E XP O R TS

Co-products make an important
contribution to industry returns,
accounting for around 19% of total industry
export value. Total co-product exports were
$1.54 billion in 2017/18, an increase of 7%
from the previous year.
While the overall value of co-product
exports increased, there was some
variation for different products, with
declines in hides and skins, edible offals
and tallow being offset by increases in
tripe and casings, prepared and preserved
meats, meat and bone meal and other
products.
TREN D S IN VO LU ME A N D VA LU E O F N Z B E E F
EXP ORTS ( J U N E Y E A R S)
Meat & bone
meal
2%
Prepared meat
products
3%

Tripe
2%

Casings Tallow
1%
2%

Edible offals
3%

Other products
2%

$1.5 BILLION
H I D E S AN D S KI N S

The largest category of co-products are
hides and skins. These were valued at $353
million in 2017/18, a decline of 6% from the
previous year.
China overtook Italy as the largest market,
taking $76 million of bovine hides and
$63 million of sheepskins for total exports
of $139 million, an increase of 13% from
the previous year. Italy is the other major
market, and mostly takes bovine hides.
Exports to Italy declined by 27% over the
previous year to $132 million.
These two countries are the dominant
hides and skins export markets, but there
were also reasonably significant exports to
Australia ($16 million) and Indonesia ($12
million).
Sheepmeat
45%

Hides & skins
4%

Beef
36%
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EDI BLE OFFALS

Exports of edible offals decreased slightly
from the previous year with the volume
down 3% to 63,106 tonnes and the value
down 4% to $227 million.
Ovine offals made up just over a third of
the total, 22,184 tonnes worth $63 million
in 2017/18. While the volume of exports was
down 3% from the previous year, export
value increased 15%. The largest market for
ovine offals was the United Kingdom, $18
million (up 19% from the previous year),
China, $14 million (up 52%), and the United
States, $7 million (up 27%).
Bovine offal exports decreased 3% by
volume to 40,923 tonnes and also 10% by
value to $164 million. The largest decrease
was into New Zealand’s major market,
Japan, where exports decreased 37% to
$35 million. There was also a 7% decrease
into Korea, with exports in 2017/18 of $29
million. These decreases were partly offset
by growth into Indonesia of 37% to $21
million for the year, and China, up 22% to
$20 million.
Exports to Indonesia have roughly doubled
since 2016, when Indonesia relaxed its
prohibition on imports of a range of
secondary beef cuts and offals as part of
the WTO dispute process.
PREPARED AN D P R E SE RVE D ME AT P R O D U CTS

Prepared and preserved meat products
include products such as corned beef,
through to burger patties and beef jerky.
Exports of these products increased in
2017/18, with the volume up by 11% to
18,851 tonnes and the value up 23% to $213
million.
Australia continued to be the major market
for these products, with exports up 8% to
$82 million. There was a big increase in
exports to the second largest market, the
United States, up 103% to $60 million, and
there was also an increase in exports to
Korea, up 29% to $23 million.
While these three countries took 77% of
prepared meat product exports over the
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year, there were also significant exports
to Japan, $11 million, the Philippines, $5
million, and Canada, $4 million.
TRIPE

New Zealand exported 26,248 tonnes of
tripe (the stomach lining of cattle and
sheep), worth $158 million in 2017/18. This
was an increase of 5% by volume and 17%
by value compared to the previous year.
Nearly all of these exports (more than
90%) went to markets in North Asia.
Exports to all markets in the region
increased, with China up 17% to $73
million, Hong Kong, 22% to $43 million,
Korea 67% to $14 million, Japan 32% to $7
million, and Taiwan by just under 1% to $5
million.
Outside of North Asia, the two largest
markets were Bulgaria ($5 million) and
Thailand ($4 million).
FI N I S H E D AN D S E M I - P R OC E S S E D CAS I N GS

Exports of finished and semi-processed
casings were valued at $143 million in
2017/18, an increase of 68% over the
previous year. This was largely due to an
increase in the value of exports to the
largest market, China, which doubled to
just over $37 million in 2017/18.
Exports to China are entirely of finished
casings. During the year certification
requirements for the export of semiprocessed casing were agreed between
New Zealand and China, but there were no
exports of semi-processed casing to China
over the period covered.
Egypt was the next largest market taking
just under $37 million, with exports split
roughly 50/50 between finished and semiprocessed casings. The value of exports
to Egypt also increased, by 50% from the
previous year.
Other important markets for casings
were Australia ($20 million), Morocco ($12
million), Japan ($11 million), and Vietnam
($10 million).
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M EAT AN D BO N E ME A L

Meat and bone meal (MBM) is a product
of the rendering industry that is primarily
used as an ingredient in animal feed (but
not feed for ruminant animals). In 2017/18,
New Zealand exported 153,106 tonnes of
MBM, worth $162 million, an increase of
2% by volume and 18% by value from the
previous year.
The major destination for MBM is
Indonesia, which primarily takes bovine
MBM as an ingredient for aqua-feed.
Exports to Indonesia declined 14% by
volume to 68,191 tonnes and 16% by
value to $47 million. The second largest
destination, the United States mostly takes
ovine MBM as an ingredient for pet food,
and exports increased 12% to 15,414 tonnes,
and by value a much larger 73% to $37
million.

OT H E R P R O D UC T S

The industry also exports a number of
other co-products ranging from sinews and
tendons through to pet food ingredients,
and, more recently, blood products such
as serum for pharmaceutical or medical
use. These exports totalled $168 million in
2017/18.
The most valuable category within this
groups was blood products, with exports
totalling just under $129 million. The major
markets were The United States ($28
million), Denmark ($24 million) and China
($22 million).

Other important markets included China
($21 million), the Netherlands ($7 million),
and Canada $6 million).
TALLOW

Tallow, the other major rendered product,
has a wide range of uses including for
cooking for edible grade product, through
to soap manufacturing and is used as
a raw material for the production of
biodiesel. In 2017/18, overall tallow exports
decreased 8% by volume to 131,878 tonnes
and 20% by value to $118 million.
Over recent years the majority of New
Zealand’s tallow exports have been
destined Singapore for biodiesel
manufacturing and this continued in
2017/18, with Singapore accounting
for 78,956 tonnes worth $70 million, a
decrease of 13% by volume and 26% by
value from the previous year. Exports to
the second largest market, China, also
decreased, 12% to 38,668 tonnes and 20%
by value to $35 million.
While nearly 90% of exports go to these
two countries, there were also exports
worth $4 million to the Philippines, $2
million to Malaysia and $1 million to
Pakistan.
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WORKFORCE
With 25,000 workers, the meat processing
industry is one of New Zealand’s largest
employers. It is the biggest manufacturing
industry, and one of the largest employers
in the regions. However, this past year has
seen workforce related issues become
increasingly important for the MIA. Longterm trends in New Zealand – the aging
workforce, the movement of young people
from regions to large cities, the lack of
appropriate work behaviours amongst
some younger people, and outdated
negative perceptions of the industry - have
combined to create a “perfect storm” of
a serious nationwide labour shortage. It
is estimated that the meat processing
industry needs an additional 2,000
workers.
The shortage of workers is starting to have
serious effects on processing and export
revenue. It means that some product
cannot be further processed to the optimal
higher valued specifications, and indeed
some goes down the rendering chute.
In sum a significant amount of value is
being left, resulting in lower returns to
processors, and flow on effects to farmers
and others. The industry aims to continue
its move to higher value products, and is
investing in branding, product and market
development. But the labour shortage
threatens that.
As a result, a major area of work for
the 2018/19 year for the MIA will be on
developing and implementing a strategy
for the processing workforce, aimed at
increasing the number and quality of
people entering the industry, ensuring they
are trained to maximise their potential
as productive workers, and how to better
retain them (“gain, train, retain”). We
expect to work closely with our colleagues
in other organisations, especially the
Primary Industry Training Organisation.
As part of this work, in early 2018 the
MIA Council approved the formation of
the Human Resources Leaders’ Group.
The purpose of the Group is to develop
and recommend industry-wide strategic
direction and more effective engagement
across industry on workforce and industrial
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relations issues, to engage directly with
senior government leaders in relevant
agencies to better understand government
policy direction and to provide the
industry perspective and priorities, and
influence policy development. The Group
comprises senior leaders from the meat
processing industry with responsibility for
human resource management and the
safety and development of its people.

INDUSTRIAL REL ATIONS

MIA successfully intervened in the
Supreme Court case regarding
discontinuous seasonal employment of
meat processing workers. The Court’s
decision in September 2017 found that
“employees” can include those who are
seeking work, if there is a pre-existing
relationship with the employer.
At the time of writing, MIA is considering
intervening in an Employment Court
decision regarding the payment of piece
rate workers for rest breaks and for the
time spent “donning and doffing”.
MIA has continued to monitor and
consult on regulatory change. For
example, MIA made submissions on the
Employment Relations Amendment Bill
and the Employment Relations (Triangular
Employment) Amendment Bill.
The concern for meat processing
companies is that the Bill will make a
genuine short term solution to resolve
production pressures significantly more
complex to administer. It will mean that
the processors will need to make available
to labour hire companies their collective
agreements in order to ensure that the
conditions applying to the hire workers are
equivalent to full-time workers employed
by the processor. Further, it means making
available potentially commercially sensitive
collective contract agreements to third
parties.
If the problem is the inadequate
protections for labour hire personnel,
then the focus should be on ensuring that
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labour hire companies comply with the
law. The issue, then, appears to be one of
compliance and enforcement of labour
hire companies, rather than a new Act.

T R A I NI N G

P RIM ARY IN D U STRY TR A IN IN G O R G A N I SAT I O N

The Primary Industry Training Organisation
(PrITO) facilitates training for almost 6,000
workers in the meat industry. An Industry
Partnership Group (IPG), consisting of the
training managers from meat processors,
as well as representation from MIA,
provides for industry input directly to the
PrITO and for PrITO to report directly to
industry. MIA provides a facilitation and
support role.
PrITO has increased its commitment to
engaging with meat processing, and
PrITO staff have visited almost every
processing plant in the past six months to
develop better relationships and improve
communication.
An important focus for 2018/19 will be
Assessor Workshops, to encourage and
improve the quality of training assessors in
meat companies.
The Apprenticeships in Meat Processing
developed by PrITO have been an
outstanding success. There have been 114
graduates since the programme began
- more than 90% are still working in the
industry, and all now have worked at least
5 years with their employer, showing how
apprenticeships serve to not only increase
skills levels but also retention.
FOOD IN N OVATIO N TR A IN IN G TR U ST

The Chair and CEO of the MIA sit on the
Food Innovation Training Trust (FITT), a $2
million fund administered by PrITO for
the purposes of promoting and advancing
education and training for meat and dairy
processors, the meat industry’s share
of which is currently some $2 million.
MIA uses the funds to support specific
educational initiatives, in particular,
to encourage people to join the meat
industry, and to counter negative popular
stereotypes about meat processing as a
career.

The first initiative recognised that the
industry needs to encourage talented
graduates into the industry, not just in the
food sciences and engineering, but more
widely in subjects such as marketing and
industrial design. The MIA has commenced
a tertiary scholarship to provide a pathway
for undergraduate or graduate students
into the New Zealand meat processing
industry. 12 outstanding university scholars
were selected at the end of 2017, who
are taking a range of qualifications from
economics to engineering. MIA will be
working to ensure that these promising
scholars are embedded in the meat
processing industry.

HEALTH A ND SA FETY

H E AL T H AN D SAFE T Y S TAN DAR D S

Health and safety is a significant area of
policy and regulatory work for the MIA.
Meat processing has a very high rate of
injuries. Most of the activity to reduce
that rate is at the plant and company
level. However, there are some things that
can be done at the industry-wide level in
terms of facilitating communication and
direction, setting industry standards, and
identifying significant areas of work for
industry and government.
An important development was the
promulgation of six critical risk standards
for the processing industry – working at
height, working alone, traffic management,
hazardous energy isolation, confined
spaces, and ammonia refrigerant
management. The standards lay out
the basic processes for clarifying roles
and responsibilities, identifying hazards,
assessing risks, and implementing controls
to eliminate or minimise the main critical
risks faced in the processing industry.
Further work is being done on a seventh
standard, on handling and management of
chemicals and hazardous substances.
The Human Resources Leaders’ Group will
identify new standards to be developed in
2018/19.
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Perhaps the greatest single hazard is
ammonia – the processing industry is a
large user of ammonia, and a major leak
could be disastrous. For this reason, MIA
will be making ammonia safety one of its
priorities in 2018/19, with the intent on
raising ammonia safety understanding and
promoting higher standards.
WORKSAFE PARTN E R SHIP

During 2017, MIA worked to develop a
stronger relationship with WorkSafe.
This included, at the beginning of
2018, developing a Memorandum of
Understanding (MoU) between MIA and
WorkSafe to serve as the basis of a future
partnership between the meat processing
industry and WorkSafe. Meat processors
are eager to explore the partnership
model, which moves the relationship
from the historical policing/enforcement
role of WorkSafe into a more constructive
and open model of engagement. Most
engagement is between companies
and WorkSafe inspectors directly, but
the industry as a whole has a role in the
mutual goal of reducing the industry’s
high injury rate.
The MoU between MIA and WorkSafe
sets out the respective roles and
responsibilities of the two parties,
including sharing intelligence on critical
harm and injury trends and issues,
facilitating industry-good research to
reduce injuries and illness, assisting in
worker involvement, and supporting health
and safety training.
However, signing of the MoU has
been delayed as WorkSafe undergoes
reorganisation and personnel changes. This
underscores that if the regulator wishes
to constructively engage with industry,
it needs the capability and resources to
make that happen.
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IMMIGRATION

As the Market Access section highlighted,
halal processing is a key aspect of the New
Zealand meat industry’s business model,
with nearly 40% of red meat exports being
halal-certified in 2017/18.
The 250 or so halal slaughtermen
employed by the industry account for
about 1% of the industry’s work force but
play a vital role in halal processing.
The industry and MIA make considerable
efforts to recruit halal slaughtermen
domestically. However, the particular
requirements of the role mean that there
are not sufficient suitable New Zealanders
to undertake the role, and every year
the industry must recruit around 140
slaughtermen from overseas.
MIA manages this process through an
annual application to Immigration New
Zealand (INZ) for an Approval in Principle
(AIP) for members to employ the overseasbased halal slaughtermen. The AIP process
is resource intensive and protracted, and
it does not provide the meat industry
with the certainty of being able to employ
sufficient halal slaughtermen, nor the
slaughtermen with a pathway to residency.
Furthermore, under the current INZ policy
the majority of halal slaughtermen are
subject to a twelve-month stand-down
period post three years of employment
and being unable to bring partners or
family members to New Zealand under
a work visa. This will have a severe
detrimental impact on industry and
effectively amounts to a non-trade tariff
barrier.
MIA has continued dialogue with INZ on
the impracticalities of the AIP process, and
has also explored other options to ensure a
stable, long-term supply of slaughtermen.
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Under the ASEAN Australia New Zealand
FTA, New Zealand agreed to a Special
Work Visa to allow up to 20 Indonesian
Halal slaughtermen at any one time to
work in New Zealand for a period of up
to three years provided that they meet a
number of conditions.
Unfortunately, the conditions of this visa
has meant that it has not been practical
for industry to use. During the year, MIA
has been working with MPI, Immigration
New Zealand (INZ), MFAT and most
recently with AsureQuality to find a way
to overcome some of these challenges.
MIA believes that good progress has been
made and that the industry will soon be
able to make use of this special visa.
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R E G U L AT I O N
New Zealand’s robust and internationally
well-regarded regulatory system plays
a critical part in the ability of the meat
industry to export to a wide range of
countries.
New Zealand’s approach to food regulation
involves setting outcome-focused
regulatory requirements that are science
and risk-based. However, this approach is
not always followed globally, with many
countries taking a more prescriptive
command and control approach to
regulation.
For example, many countries do not follow
New Zealand’s system-based approach to
premises listings, and require that every
plant wishing to export to a particular
country has to undergo an audit from that
country’s regulatory authority. This is costly
for the government in terms of the time
and resources required to support these
visits, and also for the industry, particularly
when premises do not have access to a
market because of delays in audit visits.
In recent years, industry and MPI have
worked collaboratively to bring about
improvement in the delivery and value
of the regulatory services, and also to
reassure other countries that the New
Zealand regulatory model ensures that
we are providing them with safe, highquality food that meets their food safety
requirements.
Initiatives include the updated Codes
of Practice with an outcomes focus, the
Owner-Operator Model with Verification
Services, and progressing market access
issues.

STR AT E G I C D I R ECT I ON S
GR O U P

Much of this work is coordinated by the
Strategic Directions Group (SDG), which is
a joint government/industry governance
body that considers matters relating to the
regulation of the meat industry, including
the regulatory framework, market access
and cost recovery. The SDG is co-chaired by
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the CEO of the MIA and a Deputy Director
General from MPI, and comprises senior
managers from MPI and meat processing
companies.
Last year, the SDG refreshed the Red Meat
Regulatory Strategy to ensure it remains
fit for purpose and can respond to a wider
range of issues affecting meat processing
today and into the future. This year, under
the auspices of the refreshed Strategy,
the SDG launched a number of initiatives
to update Codes of Practice. This will
ensure the Codes of Practice continue to
deliver on the needs of industry within an
outcomes-based regulatory framework.
The SDG also developed a set of priorities
and processes for addressing market
access issues and continued its work on
cost recovery and the Optimising Operator
Ownership as discussed below.

OPTIMISING O PERATOR
OWNERSHIP (OOO)

A core tenet of the Animal Products
Act (APA) is industry taking primary
responsibility for producing safe
and suitable products under a Risk
Management Programme (RMP) tailored to
managing their identified risks. Outcomesfocused performance targets allow for
flexibility in companies’ ability to innovate
while meeting regulatory requirements.
An example of the risk-based approach
to regulation is the Optimising Operator
Ownership ( OOO) model, under which
a plant takes full ownership for its
compliance obligations through the use
of process control systems and dashboard
reporting allowing MPI Verification Services
(VS) to verify at a system level.
Key characteristics of OOO include:
•
The operator is making final
compliance decisions (and compliance
monitoring),
•
The operator takes control of their
compliance and internal verification
process through evidence-based
process control, and
•
MPI Verifiers take a true verification
role.
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The OOO model has been successfully
piloted at Alliance Lorneville, and during
the year four more plants were selected
to take part in the programme after going
through the pre-assessment process.
MIA believes that while the OOO
programme does not of itself produce
productivity improvements, it enables
companies to apply greater flexibility in
meeting their requirements under the
APA.

and value of the regulatory services for
the meat industry and fully supports an
ongoing programme of this collaborative
work to further improve the efficiency
and value in delivery of cost recovered
regulatory services.

Additional benefits of this pilot included
overall improved food safety compliance
at the plant, greater opportunity for
innovation, more highly motivated staff
and a collaborative working environment
between premises VS and operator staff.

MPI and the red meat industry have
evolved mechanisms to ensure that
the regulatory model under the APA is
delivered. These include, through the
Strategic Directions Group, quarterly
financial reporting, input into MPI
resourcing of those cost-recoverable
activities, a cost recovery working group
with input into budgetary processes, and
ongoing relationships between industry
and MPI’s Market Access Directorate and
Verification Services.

The OOO programme both supports and
is complementary to a number of other
initiatives where industry is taking a
greater direct responsibility in managing
compliance outcomes, these include Post
Mortem Inspection and Codes of Practice
reviews.

Nevertheless, MIA is of the view that
governance and operation of the cost
recovery processes needs to be improved
– over recent years financial transparency
and reporting to industry investors has
not improved to the levels that previously
operated.

CO S T R ECOV ERY

There is significant cost recovery of MPI
services provided to the meat industry,
around $39 million annually. In addition,
the meat processing industry pays some
$47 million for meat inspection regulatory
services provided by AsureQuality (AQ).
As the meat industry benefits from the
regulatory system, the industry accepts
that it will pay for its share of the costs
incurred. However, if industry is to pay
for services and given that there is no
contestability in their provision, then
industry must have confidence that:
•
it is paying only for those services it
benefits from;
•
those services are delivered in
an efficient, cost-effective and
contemporary manner; and
•
it is getting value for those services.
MIA values the work that has been done
over recent years to improve the delivery

TEC HNICAL WORK ING GROU P

The Technical Group is an open forum for
technical consultation and collaborative
consideration of key technical issues
between MIA members and MPI and other
relevant stakeholders.
The Group met twice during the last year
and discussed a wide range of topics
including:
•
Shiga Toxin Escherichia Coliforms
(STEC);
•
Refrigeration validation;
•
Accelerated Conditioning and Aging
(AC&A);
•
Technical training requirements for
compliance and operational staff
As in previous years, MIA together with MPI
hosted STEC workshops at four locations
around the country, targeted at senior
operators, supervisors, technical staff and
on-site verification staff. These were well
received by the participants and together
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with the other measures implemented
assisted in a further reduction in STEC
positive beef in New Zealand.
DEVELOP M EN T OF ME AT IN D U STRY CO D E O F
PRACTICE

The Animal Products Act allows for the
introduction of innovative approaches
to meat processing while still meeting
required food safety outcomes. To allow
for and encourage this flexibility, MIA
is working with MPI to update Industry
Standards to a Code of Practice ( COP).
This allows companies to be flexible and
responsible for producing safe and suitable
products in accordance with outcome
based performance criteria set by the
regulator and independently verified.
Chapter 5 of the COP covers slaughter and
dressing and was fully implemented in
October 2017.
Chapter 9 (formerly Industry Standard
6) “Further Processing” was published in
March 2018 for implementation from May
2018 with a transition period through to
January 2019. The review of this standard
has initiated some research to determine
if the current industry method of
evaluating product cooling is the current
international best practice.
Reviews of chapter 2: Design and
construction, chapter 3: Hygiene and
sanitation and chapter 4: Procurement of
animals for food have commenced. Along
with the meat Code of Practice, MIA and
MPI are also reviewing the Code of Practice
for rendering.
T ECHN ICAL TRAIN IN G

To assist in the development of new
technical staff joining the industry, MIA
has included a training module in each
of its Technical Working Group meetings.
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Topics covered to date include: Principles
of Electrical Stunning, Factors affecting
tenderness, Accelerated conditioning and
aging (AC&A) and Requirements for the
Beef + Lamb Quality Mark.
MIA also repeated the workshop “Basic
Microbiology for the Meat Industry” that
was held in 2016. The workshop was
held in four regions and was very well
supported with nearly 100 attendees from
processing, technical and marketing areas.
PAT H OGE N CO N T R O L AN D R E GUL ATO RY
CO M P L I AN C E I N B E E F P R OC E S S I N G
CO N FE R E N C E - USA

In order to better to understand New
Zealand’s microbiological trade risk for
beef and veal exports to the United States,
Julie McDade, Greenlea and Craig Fowles,
ANZCO represented the MIA at the North
American Meat Institute Pathogen Control
and Regulatory Compliance in Beef
Processing Conference in September 2017.
The pathogens of particular concern are
STECs and Salmonella and this conference
enabled better understanding of the
current and future thinking of USDA FSIS
with regard to these pathogens. Key points
from the conference were:
•
There is an increasing incidence of
STEC cases in the US and of these more
and more are non - 0157 STECs.
•
Processing premises need to have
systems in place to communicate the
end products intended use (especially
intact product) to its customers. The
New Zealand requirement for letters of
guarantee satisfies this requirement.
•
The issue of Salmonella in raw beef and
antimicrobial resistance continues to
be on the USDA FSIS radar
•
Pulse field gel electrophoresis will be
phased out in 2018/19 and replaced
with whole genome sequencing.
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I N N O V AT I O N
Innovation in the red meat sector is a
critical component for industry profitability
and growth, and resilience to the impact
of emerging risks. The MIA has an active
programme of investment in pan-industry
collaborative research and development
(R&D) projects to support the growth and
sustainability of the sector.

The strategy, updated in 2018, is the
sector policy to inform and influence both
government and industry investment in
collaborative precompetitive R&D. The
strategy encourages coordination of
investment to ensure that returns from
the investment are maximised and an
integrated and continuous improvement is
achieved across the sector.

R E D MEAT S ECTOR R ES EA RC H
A N D D EV ELOP MEN T S T R ATEGY

The strategy has 5 major priorities against
which MIA investments align. Food safety
and product quality are the areas of
greatest investment, but issues related
to improving process technology and
sustainability are becoming increasingly
important to underpin growth and sector
development.

The MIA invests approximately $1.2 million
of industry funds in the collaborative
research programmes annually, which is
then leveraged with Government funds
to bring the total investment to around
$2 million. This investment is guided by
principles outlined in the “Red Meat Sector
Research and Development Strategy”.

INCREASE PRODUCT VALUE (33%)

IMPROVE PROCESSING
TECHNOLOGY (19%)

MIA IN N OVATIO N
Quality and shelf life programme
•
Risk modelling of bacteria
•
Decontamination methods
•
Active packaging development
•
Colour stability of lamb
•
Factors influencing ultimate pH
•
Nutrition information for beef

M I A I N N OVAT I O N
Processing technology programme
•
Development of a bovine
smartknife
•
Use of smartphones in processing
•
Temperature sensor network for
chillers

MIA D IR E CT
Market development
•
Frozen lamb shelf life Study

M I A I N N OVAT I O N
Developing a vision for the processing
plant of the future

FOOD SAFETY & SECURITY (46%)
MIA IN N OVATIO N
Food safety programme
•
STEC on-farm
•
targeting 100% bacteria kill
N Z F OO D SA F E TY SCIE N C E &
R E SE A R CH CE N TR E
•
Capability mapping
•
Dynamic scanning
•
STEC research
•
Process hygiene index

SUSTAINABILITY & CAPABILITY (2%)
M I A I N N OVAT I O N
Capability Development - PHD and
Masters students
MIA DIRECT
Animal welfare
- Development of Bobby Calf app
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IN D US T RY I NV ES T M EN T

The MIA utilises several different
investment vehicles to fund collaborative
R&D for the sector, including direct
investment by the MIA, MIA Innovation
Limited and the New Zealand Food Safety
Science and Research Centre.

MIA INNOVATION LIMITED (MIAI)
•

Wholly-owned subsidiary of the
MIA
Governed by Board of
Independent Directors
MIAI holds contract with MBIE
to manage the Meat Industry
Research Innovation Fund (MIRIF)
Partnership which contracts
R&D from New Zealand research
organisations
MIRIF Invests ~$1.2 million
per annum of industry and
government funds in research and
development

•
•

•

NEW ZEALAND FOOD SAFETY
SCIENCE & RESEARCH CENTRE
(NZFSSRC)
•
•

Centre of Excellence for Food
Safety Science and Research in
New Zealand
The MIA is an industry investor
in the NZFSSRC, contributing
$100,000 in core funding and
contracting up to $0.5 million
per annum of industry funds
which are then matched by
government funding from the
centre

MIA DIRECT INVESTMENT
•

A small number of R&D projects
are contracted directly by the
MIA, funded by the Industry
Initiative Fund (IIF)

INCREASE PRODUCT VALUE

The goal for investment in product value
R&D is to ensure that New Zealand red
meat products are the best in the world
and that our customers always return for
more. The R&D undertaken is designed to
provide the scientific evidence necessary
to underpin delivery of product of
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consistent and repeatedly high quality.
Research needs identified by industry
include improving product shelf life,
preventing onset of spoilage, packaging
improvements and providing underpinning
science evidence to improve quality. MIA
Innovation is the primary MIA vehicle for
this R&D where the overall aim of the
quality programme is to extend the shelflife of chilled lamb from the textbook
70-84 days to greater than 90 days using
a combination of interventions to prevent
spoilage and working with the intrinsic
properties of animals to produce meat
with the best qualities for production.
Further information can be found at
www.mia.co.nz/resources

Methods to detect the hard to
identify (Shewanella putrifaciens)
have been developed and the
bacteria found on samples of aged
lamb.

NADH, Glutamine, Methionine and
Testosterone have been indentified
as influential metabolites for
colour stability.

Antimicrobial compounds have
shown a diverse range of activity
against Clostridium estertheticum
when tested in broth and on
stainless steel and fleece.

IMPROVE PROCESSING
TECHNOLOGY

The goal for investment in processing
technology R&D is to ensure the industry
is efficient, productive and proactively
implements labour saving initiatives
that will invigorate the sector. The work
of MIA Innovation has been to consider
how we implement emerging technology
into the production chain to support the
profitable and sustainable change for the
sector. Immediate benefits will be gained
by the implementation of processing aids
to improve health and safety and tools
to improve process monitoring, but we
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are also seeking to develop a blueprint
for the protein processing plant of the
future, through an application for funds
to support a new R&D programme for the
industry. Further information can be found
at www.mia.co.nz/resources
On-plant testing of a prototype
“Smart-knife” for the separation of
hides from beef carcasses is
underway.
Testing of a “next generation”
temperature sensor network for
chillers is underway in a commercial
setting.

An application has been made for
funding to support a programme of
research to investigate “Future
Protein Production”; capturing the
value of emerging technologies for
the red meat sector.

FOOD SAFETY & SECURITY

The goal for investment in food safety
and security is to ensure that all aspects
of food safety, biosecurity and product
integrity for red meat products are
unquestioned in any market. New
Zealand’s exemplary food safety record
is built on a solid base of high quality
R&D and this tradition is maintained and
continued via our investments in both
the NZ Food Safety Science & Research
Centre (NZFSSRC) and MIA Innovation.
Strengthening our understanding of the
efficacy and mechanisms of action of
bacterial interventions, looking at sources
and routes of contamination of products,
understanding the food safety risk
landscape and New Zealand’s capability
for food science are all areas of R&D for the
sector. Further information can be found at
www.mia.co.nz/resources and
www.nzfssrc.org.nz
Food safety capability has been
mapped for New Zealand with a
searchable database ( CAPMAP) now
available at www.nzfssrc.org.nz

The Process Hygiene Index has been
assessed as fit for purpose but is to
undergo an upgrade to improve its
outputs and performance.

Studies indicate steps can be taken
to reduce exposure of calves to STEC
on-farm. Calf faeces, bedding, adult
cows and birds have all been found
to be reservoirs for STEC.

SUSTAINABILITY & CAPABILITY

The goal of the sustainability objective
of the R&D strategy is multifaceted,
with the aim of ensuring the sector is
aware, responsive and a global leader in
matters to do with the stewardship of the
environment, animal welfare and health
and safety. Sustainability is a growing
area of attention for the R&D portfolio,
where investment is expected to increase,
particularly as progress is made towards
implementing an R&D programme centred
around the future protein plant.
Our capability objective seeks to ensure
the unique skills of our R&D community
are maintained and new capability
developed to support our innovation
needs. Long term commitments by the
industry to invest in the R&D of MIA
Innovation and the NZFSSC support
meat science, food safety and product
development in New Zealand, including
training of the next generation of meat
scientists via post graduate sponsorships.
Further information can be found at
www.mia.co.nz/resources
Development of Bobby Calf app to
support health and welfare of calves
in transit.

Post graduate students currently
investigating Quorum Sensing and
Mechanisims of Colour Stability, with
a third student engaged for 2018-19.
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A N I M A L W E L FA R E
New Zealand takes animal welfare
seriously, and the New Zealand system for
ensuring high animal welfare standards is
well regarded internationally.
It is critically important that New Zealand
maintains this reputation for high animal
welfare standards.
In June, the Government released a
‘Framework for action on animal welfare’,
which set out four key areas of focus
covering an independent voice for animal
welfare, transparency, strengthening the
codes of welfare and capacity building.
In last year’s annual report MIA noted its
concern that there were gaps in the overall
animal welfare system, particularly in
relation to the consistency of monitoring
and enforcement of animal welfare
regulations in some parts of the primary
sector.
While it is pleasing to see the
government’s continuing focus on
improving the animal welfare system,
particularly in the areas of increased
regulation, this needs to be matched with
resourcing and support, particularly in the
areas of monitoring and verification.

BOBBY CALVES

Bobby calves continued to be a major
focus for the MIA’s animal welfare work
during the year.
Much of this work involved bedding in the
initiatives that had been put in place by
the Bobby Calf Working Group last year.
This work resulted in a further reduction
of the mortality rate of calves on arrival
at processing plants, which was down to
0.06% in the latest bobby calf processing
season.
This is a very pleasing result, but it is vital
that this work continues to ensure that this
very low mortality rate is maintained or
even improved.

OTHER WORK

It is important to ensure that all animals
transported to slaughter should have a
journey that is safe and minimises stess
and that they arrive in a fit and healthy
state.
MIA was part of another cross-sector
working group that reviewed the
communication of the requirements for
the transport of cows.
To ensure that these requirements are
clearly and consistently communicated,
the group developed a flier setting out
the key messages for each part of the
supply chain, i.e. farmers, transporters and
processors.

PAGE 43

MEAT INDUSTRY ASSOCIATION // Annual Report

Preventing downer cows

while transporting to slaughter
Everyone across the supply chain – farmers,
veterinarians, transporters, saleyard operators and
processors – has a role to play in protecting the
welfare of animals. Find out what you need to know.

All cows transported to slaughter
should have a comfortable and safe
journey, arriving in a fit and healthy
state. It’s the responsibility of farmers
to make sure cows are adequately
prepared for transport, able to
withstand the stress of travel, and are
handled in a manner that minimises
stress and injury. Lactating cows,
including those in late lactation, have
an increased risk of going down if not
adequately prepared and managed.

Key Messages for Farmers
• Research has shown that travel times can impact on the
welfare of cows. It is imperative that good communication
is in place to ensure that the cows are well prepared for the
length of the journey.
• Cows should be properly dried off before transport to
slaughter. It is acknowledged that circumstances may
prevent this at times, however, every effort should be made
to dry off cows prior to transport for slaughter. Lactating
cows should be milked as soon as possible prior to
transport.
• Lactating cows, including those in late lactation, have
an increased risk of going down when transporting to
slaughter.
• Cows should be stood off green feed for at least 4 hours, but
for no more than 12 hours, before pick-up. Lactating cows
should not be held off green feed for more than 6 hours.
During stand-off cows must be provided hay/baleage and
have access to fresh water.
• Supplementation with calcium and magnesium should occur
on the day of transport via a drench, or on dry feed.
• Check the destination and expected journey duration with
transporters/processors. If the proposed travel schedule
causes welfare concerns, the owner has the legal right to
refuse the transport and request a new travel schedule.
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BIOSECURITY
The major issue of the past year has been
the response to the Mycoplasma Bovis
outbreak. MIA has been heavily involved
in the response. MIA had already been
doing a lot of work in biosecurity, and in
many ways it was well placed to engage.
Similarly, meat processors last year had
adopted new Risk Organism Response
Plan (RORP) Guidelines, and MIA had a
RORP training DVD produced, heightening
biosecurity awareness at processors. MIA
had just agreed to join the Government
Industry Agreement ( GIA) partnership
with MPI and had developed a very good
understanding of biosecurity issues
and relationships with MPI when the
Mycoplasma Bovis outbreak happened.
Nevertheless, the Mycoplasma Bovis
response has highlighted the need for MIA
to remain closely engaged on biosecurity
for the forthcoming year, not only as part
of the ongoing Mycoplasma Bovis response
but also remaining active in strengthening
the biosecurity system.

M YCO P L AS MA BOV I S

In July 2017 the cattle disease, Mycoplasma
Bovis, was detected on a dairy farm in the
South Island. Mycoplasma Bovis is a cattle
disease with no food safety or market
access issues – its impact is on-farm on
cattle productivity. The disease had been
in New Zealand for at least two years
before detection, and has spread further.
Fortunately, the disease is spread mainly
by direct contact between cattle, and the
spread is believed to be relatively limited
and therefore can be controlled and
eradicated. A major problem, however, has
been the low levels of compliance for the
National Animal Identification and Tracing
system (NAIT) in farm-to-farm movements
of cattle. This, and the extreme difficulty
in testing for the disease, has made the
response difficult.
During early 2018 the extent of spread
of the disease became clearer. MPI did
high level economic analysis of the costs
of eradicating the disease or long term
management, and the likely broader
costs of those options. After extensive
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discussions between MPI and industry
organisations including MIA, four response
options were developed with approximate
costings. Independent expert advice
from overseas was that eradication was
technically feasible. Industry organisations
and MPI also carefully considered the
personal and social impact on farmers and
communities under the different options.
It was apparent that the costs to eradicate
Mycoplasma Bovis would be extremely
substantial – at least $800 million.
After discussions between MPI and
industry organisations it was agreed that
the Government Industry Agreement
cost share framework, agreed by the
Government and industry organisations
in 2017, would be applied, but industry
would forgo the transitional discounts for
new GIA industry signatories. As a result,
industry will pay 32% of the costs to
eradicate the disease. It was agreed that as
the disease only had a production impact
(not trade) the two farmer organisations,
DairyNZ and B+LNZ, would represent
the affected sectors in joint decision
making with MPI. MIA sit on a response
management team that meets weekly.
Meat processors have been actively
engaged in the response through
slaughtering culled cattle from infected
farms, as well as slaughtering cattle for
testing purposes. Meat processors have
cooperated fully with MPI in ensuring that
culling is done quickly and efficiently. To
undertake this, meat processors have had
to schedule extra shifts for culling, clean
and disinfect livestock trucks from infected
farms, and undertake extra supervision of
the processing. MIA held a workshop for
MPI and South Island meat processors at
Christchurch in April 2018, which resulted
in agreed procedures for culling of cattle,
cleaning and disinfection of trucks, and
dealing with effluent and by-products.
In June, as the number of traces under
surveillance increased and farms in
the North Island became confirmed as
infected, MIA worked with MPI in writing
procedures for dealing with cattle from
properties under movement control.
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Mycoplasma Bovis response has entailed
a considerable commitment of MIA’s
resourcing for the past year. MIA has
stepped back from high-level joint
decision-making as DairyNZ, Beef+Lamb
NZ and MPI accept full decision-making
and cost sharing. However, MIA will still
be involved, as the processing of culled
animals requires ongoing liaison and
facilitation.

G OV E R N MEN T I N D US T RY
AG R E EMEN T ( GI A)

In September 2017 the MIA formally signed
the Government Industry Agreement for
Biosecurity. MIA had been very active in
negotiations with the Government on
joining the GIA. The MIA position for many
years had been that it could not join unless
the Government was able to provide a
business case for joining. After many years
of desultory talks with MPI, MIA finally
decided to take the initiative, and in May
2017 the MIA and other pastoral industry
organisations put a proposal to MPI,
outlining the terms under which we would
be prepared to sign the GIA. The industry
proposal included confirmation that
there would be full joint decision-making,
confirmation that parties would not pay for
the failure of other parties to meet their
minimum commitments, and a pre-agreed
framework for sharing costs between the
Government and industry for biosecurity
readiness and response. MPI agreed to
the pastoral industries proposal, and MIA
immediately commenced the process of
consulting with MIA membership.
During June 2017 MIA consulted with
MIA members, as well as three smaller
processors who are not MIA members,
for their agreement on whether to sign
the GIA or not. This included a detailed
business case for members. As a result,
MIA unanimously agreed to join the GIA.
In August MIA applied to join the GIA,
and after approval from the Minister to
recognise the MIA as representing the
meat processing and export sector, MIA
signed.

The MIA membership of the GIA was soon
made relevant due to the Mycoplasma
Bovis response. After a period of time
it was agreed that MIA was not a direct
beneficiary of the response, so MIA
stepped back from joint decision-making
with MPI on the response. Nevertheless,
the response is still a GIA response, with
B+LNZ and DairyNZ representing the
two sectors (beef and dairy farming) that
directly benefit from a response. MIA is
pleased that the Government is upholding
the cost share framework agreed in 2017
for the response.
Before the Mycoplasma Bovis outbreak,
MIA had played a leading role in drafting
a pre-agreed Operational Agreement for
Foot and Mouth Disease. MIA developed
the draft FMD Operational Agreement
with an eye for it serving as a template for
all future Operational Agreements. It was
extremely fortuitous that this hard work
had been done, for the FMD Operational
Agreement is being used as the template
for the Mycoplasma Bovis Operational
Agreement, under which affected
industries have joint-decision making with
MPI and share costs.

RISK O RGA NISM RESPONSE
PL ANS

Under the Animal Products Act (APA),
every export meat processing plant
must have a Risk Organism Response
Plan (RORP), which sets out the planned
responses in the event of a biosecurity
incursion. Joint MIA-MPI RORP guidelines
and training videos are on the MIA
website and are freely available to all MIA
members. Processor plant biosecurity
readiness has been since tested with
the Mycoplasma Bovis outbreak, and
the need for processors to slaughter cull
cattle from infected farms, take samples
from cattle for testing, and undertake
complex cleaning, disinfection and waste
management requirements.
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OTHER MIA SERVICES
RE N DE R E R S GR OUP

During the year the 7th workshop
for experienced rendering operators,
supervisors and suppliers to the industry
was held.
The biennial meeting and symposium with
the Australian Renderers Association (ARA)
was held in March and attracted a number
of international participants, including
from USA, Canada and Germany.
Key topics included:
•
Whether the rendering industry needs
to worry about social licence.
•
Synthetic Meat
•
Disruption in the agricultural value
chain
•
Antimicrobial resistance
•
Global Markets, opportunities, threats
and biofuel
R ET I REM EN T OF AL A N VO N TU N ZE LMA N

After nearly 55 years in the meat and
rendering industry, Alan von Tunzelman
retired in March 2018.
An initiating member of the Renderers
Group in 2000, he was its Chair from
2005-2007. And he also held office in the
World Rendering Organisation.

Alan von Tunzelman is honoured at
the Renders Group Symposium. Left to
right is Bruce Rountree - MIA Renderers
Group, Andy Bennett - Australian
Renderers Association, Linley and Alan von
Tunzelman, Ridley Bestwick - West Coast
Reduction in Canada and Kent Swisher National Renderers Association USA.
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H I D E S AN D S KI N S

During the year, at the request of the
Animal By-Products Export Association
(ABEA), MIA assumed an advocacy role for
the New Zealand hides and skins industry.

MEAT INDUSTRY
SUPERA NNUATION SC HEME

The Meat Industry Superannuation Scheme
(the Scheme) was established by MIA
members and the New Zealand Meat
Workers and Related Trades Union in 1991.
The MISS Scheme was formerly known as
the Meat Industry Superannuation Scheme
and is a restricted workplace savings
scheme.
The Scheme rewards long term
engagement with the industry through
employer contributions to superannuation.
The Scheme operates as a trust with
Trustees appointed by MIA members and
the Union, it continues to be administered
by Mercer (N.Z.) Ltd.
Following transition to the Financial
Markets Conduct Act 2013 (FMC Act)
regime effective 22 September 2016,
the manager of the Scheme became
MISS Scheme Trustees (the Trustees) and
the assets of the Scheme held by the
Custodian, MISS Nominees Limited. All
Trustees are Directors of MISS Nominees
Limited. Brian Mason continued as the
Chairman of Trustees and the Scheme’s
Licensed Independent Trustee.
During the period 1 April 2017 to 31 March
2018:
•
The Scheme’s Trust deed was amended
on 31 October 2017 to introduce a NZD
50,000 contribution limit for each
member in any 1 April to 31 March
period. This was a consequence of the
introduction of the New Zealand CRS
Applied Standard based on the OCED’s
Common Standard on Reporting and
Due Diligence.
•
The Scheme’s Statement of Investment
Policy and Objectives was updated.
•
Most Scheme documents are now
available on the Companies Office
Disclose website www.companiesoffice.
goct.nz/disclose (search MISS Scheme);
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During the period Steven Gray was
selected as the MIA-appointed Trustee
replacing Nigel Stevens and Tony
Matterson replaced Gary Davis as the
Union-appointed Trustee.
The Scheme’s investment return, net of tax
and certain expenses for the year ended 31
March 2018, was 5.5% compared to 5.4%
the previous period. The Trustees agreed
to use part of the Reserve Account to
support a higher interest rate, resulting in
members’ accounts being updated with
interest at 5.6% for the year.
SCHEM E OVE RVIE W F O R 2 0 1 7 / 1 8:

•
•

Members: 2,240 (compared to 2,435 for
the 2016/17 period)
Employer Contributions: $2.75M (after
tax) to members’ accounts
Trustees paid out $18.0M in benefits
Fund size: $114.2M.

OV I S P R E VAL E N C E

The prevalence of Sheep Measles detected
in lambs continues to decline. In the past
2016/17 season it was 0.59%, this is down
from 0.64% the previous year and the first
time it has dipped below 0.60% since the
inclusion of viscera data in 2008.
In this current season, up until the end of
June 2018, national prevalence was 0.50%
compared to 0.52% last season and 0.56%
in the 2015/16.
S UP P L I E R CO N TAC T

A key to maintaining low prevalence levels
is maintaining ongoing awareness of
Sheep Measles amongst suppliers. To assist
with this Ovis Management carries out
several activities including:
1.

Three times a season contacting
suppliers who exceed seasonal
thresholds advising them they are
“High Prevalence” and recommending
they review their on-farm control. The
initial 2018 High Prevalence mailout
covering December 2017- March 2018
was sent to 439 suppliers compared to
459 for the same period 2017, 436 in
2015 and 602 in 2014.

The Meat Industry Association Council
appoints Ovis Management’s directors on a
three-year term. Current Directors are:
•
Roger Barton – Chairman; Sheep farmer
representative
•
Jim Goodall* – MIA representative
•
Andrew Morrison - Sheep farmer
representative
•
Tim Ritchie – MIA representative

2.

Ongoing visits continue to be carried
out to properties with high levels of
Ovis. Last year 120 farms were visited
slightly down from the 135 farms the
previous year. These visits provide the
chance for an in-depth discussion
and to assist awareness and develop
action plans around farm biosecurity in
relation to sheep measles.

* Jim Goodall from Progressive Meats,
replaced Andy Dennis of the Alliance
Group who retired at the 2017 Annual
General Meeting of Ovis Management.

3.

In the past year OML has reduced
the number of A & P shows and field
days attended. While providing some
value, OML is developing additional
options such as on farm meetings
and participating in industry days to
engage with suppliers.

4.

Direct contact with suppliers is
an important part of the Ovis
management programme and
notifications from processing plants

•
•

OV I S M AN AGEM EN T LI M ITED

Ovis Management Limited ( OML) is a
wholly owned subsidiary of the MIA
whose role is to provide a minimal cost
programme promoting the control of
Cysticercus ovis ( Ovis, or Sheep Measles).

The company promotes education and
awareness of Sheep Measles, primarily
targeting sheep farmers and dog owners in
rural areas. The programme is managed by
Dan Lynch based in Palmerston North.
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provide a early feedback to suppliers
who have high prevalence lines. A copy
of the plant notification is sent with
a cover letter and resources to the
supplier.
5.

Repeated surveys show vet clinics
and veterinarians are the key point of
contact for sheep farmers looking to
establish and discuss their on-farm
Sheep Measles programmes. OML
provides resources to around 170
clinics, and participates in farmer days
and events on request by clinics.

BREED ER / TRAD ER S

As overall lamb prevalence continues
to reduce, the opportunity to maintain
this momentum is being challenged by
the increasing contribution from trading
operations to overall prevalence. These
suppliers provide a service used by many
lamb breeders, but when they send a line
of sheep with high prevalence of sheep
measles for processing, the source of the
infected lambs can be lost as lambs are
mixed with others prior to processing.
This limits the ability to target the farm of
origin.
The impact of trading lambs on prevalence
is seen in a 2017 survey which found
that suppliers processing 1,000 or more
homebred lambs had a prevalence of
0.73%, while those supplying the same
number lambs purchased from breeding
farms having a prevalence of 2.16%.
The implementation of “whole of life” stock
assurance programmes and associated
requirements across all farms would help
to ensure stock free of defects presented
for processing.
DATA CAP TURE

The inspection and recording of Ovis
carcasses takes place across 30 processing
plants. The recording is via both manual
ticketing or touchscreens and matching
the recording of infected carcasses against
suppliers is critical to providing effective
feedback.
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R E D UC I N G P R E VAL E N C E

Last year OML explored the potential for
eradication of this parasite and while
technically feasible, the costs outweigh the
benefits at this point in time. The company
does advocate a number of steps designed
to more forcefully reduce prevalence.
These include:
1.
2.

A requirement for four weekly dog
treatments on all Farm Assured
properties and;
In time, the requirement that all stock
presented for processing must have
come from farm assured properties at
all stages of their life, e.g. “whole of life”
farm assurance.

These steps would provide drivers to
maximise dog treatments reducing on
farm risks. It should be noted that over
90% of infection of lambs arises from dogs
resident on sheep farms hence the focus
on monthly dog treatments is critical.
S T R AT E GY R E V I E W

The current OML programme has evolved
to ensure a low-cost operation exists to
maintain awareness of Sheep Measles
amongst sheep farmers and primarily,
rural dog owners. While the reduction in
prevalence would indicate the programme
is successful in its goals, the company
wishes to ensure it is maximising its
impact while maintaining its low-cost
approach. To that end a strategy meeting
will be held in late August to review the
current programme and identify how the
company can ensure it provides the best
return for investment by processors.
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THE MEAT PROCESSING
INDUSTRY EMPLOYS 24,700
WORKERS AROUND THE
COUNTRY
NEW ZEALAND’S LARGEST
MANUFACTURING INDUSTRY
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Independent Auditor’s Report
To the members of Meat Industry Association of New Zealand (Inc)
Report on the special purpose incorporated society and group financial statements

Opinion
In our opinion, the accompanying special purpose
incorporated society and group financial statements
of Meat Industry Association of New Zealand (Inc)
(the incorporated society) and its subsidiaries (the
group) on pages 53 to 62:
i.

present, in all material respects the
incorporated society's and group’s
financial position as at 30 June 2018 and
its financial performance and cash flows
for the year ended on that date in
compliance with the incorporated society’s
rules

We have audited the accompanying special purpose
incorporated society and group financial statements
which comprise:

—

the incorporated society and group statement
of financial position as at 30 June 2018;

—

the incorporated society and group statements
of comprehensive income and changes in
equity for the year then ended; and

—

notes, including a summary of significant
accounting policies and other explanatory
information.

Basis for opinion
We conducted our audit in accordance with International Standards on Auditing (New Zealand) (‘ISAs (NZ)’). We
believe that the audit evidence we have obtained is sufficient and appropriate to provide a basis for our opinion.
We are independent of the incorporated society and group in accordance with Professional and Ethical Standard
1 (Revised) Code of Ethics for Assurance Practitioners issued by the New Zealand Auditing and Assurance
Standards Board and the International Ethics Standards Board for Accountants’ Code of Ethics for Professional
Accountants (IESBA Code), and we have fulfilled our other ethical responsibilities in accordance with these
requirements and the IESBA Code.
Our responsibilities under ISAs (NZ) are further described in the auditor’s responsibilities for the audit of the
special purpose incorporated society and group financial statements section of our report.
Our firm has also provided other services to the incorporated society and group in relation to tax compliance
services and immigration services system review. These matters have not impaired our independence as auditor
of the incorporated society and group. The firm has no other relationship with, or interest in, the incorporated
society and group.

Emphasis of matter – Basis of Accounting
Without modifying our opinion we draw attention to the accounting policies to the special purpose incorporated
society and group financial statements, which describes the basis of accounting. The special purpose
incorporated society and group financial statements are prepared to meet the requirements of the incorporated
society’s rules. As a result, the special purpose incorporated society and group financial statements may not be
suitable for another purpose.

Use of this independent auditor’s report
This independent auditor’s report is made solely to the members as a body. Our audit work has been undertaken
so that we might state to the members those matters we are required to state to them in the independent
auditor’s report and for no other purpose. To the fullest extent permitted by law, we do not accept or assume
responsibility to anyone other than the members as a body for our audit work, this independent auditor’s report,
or any of the opinions we have formed.

© 2018 KPMG, a New Zealand partnership and a member firm of the KPMG network of independent
member firms affiliated with KPMG International Cooperative (“KPMG International”), a Swiss entity.
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Other information
The Councillors, on behalf of the incorporated society and group, are responsible for the other information
included in the entity’s Annual Report. Our opinion on the special purpose financial statements does not cover
any other information and we do not express any form of assurance conclusion thereon.
In connection with our audit of the special purpose financial statements our responsibility is to read the other
information and, in doing so, consider whether the other information is materially inconsistent with the special
purpose financial statements or our knowledge obtained in the audit or otherwise appears materially misstated.
If, based on the work we have performed, we conclude that there is a material misstatement of this other
information, we are required to report that fact. We have nothing to report in this regard.

Responsibilities of the Councillors for the incorporated society and
group special purpose financial statements
The Councillors, on behalf of the incorporated society and group, are responsible for:

—

the preparation of the incorporated society and group special purpose financial statements in accordance
with the incorporated society’s rules

—

implementing necessary internal control to enable the preparation of a incorporated society and group
special purpose set of financial statements that is free from material misstatement, whether due to fraud or
error; and

—

assessing the ability to continue as a going concern. This includes disclosing, as applicable, matters related
to going concern and using the going concern basis of accounting unless they either intend to liquidate or to
cease operations, or have no realistic alternative but to do so.

Auditor’s responsibilities for the audit of the incorporated society and
group special purpose financial statements
Our objective is:

—

to obtain reasonable assurance about whether the incorporated society and group special purpose financial
statements as a whole are free from material misstatement, whether due to fraud or error; and

—

to issue an independent auditor’s report that includes our opinion.

Reasonable assurance is a high level of assurance, but is not a guarantee that an audit conducted in accordance
with ISAs NZ will always detect a material misstatement when it exists.
Misstatements can arise from fraud or error. They are considered material if, individually or in the aggregate,
they could reasonably be expected to influence the economic decisions of users taken on the basis of these
incorporated society and group special purpose financial statements.
A further description of our responsibilities for the audit of these incorporated society and group special purpose
financial statements is located at the External Reporting Board (XRB) website at:
http://www.xrb.govt.nz/standards-for-assurance-practitioners/auditors-responsibilities/audit-report-7/
This description forms part of our independent auditor’s report.

KPMG
Wellington
31 August 2018
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F I N A N C I A L S TAT E M E N T S
Councillors’ Report
for the year ended 30 June 2018
Introduction
The Councillors have pleasure in submitting the Annual Report of the Meat Industry
Association of New Zealand (Inc) incorporating the special purpose financial statements
and auditors report, for the year ended 30 June 2018.
On behalf of the Council these special purpose financial statements were approved for
issue on 31st August 2018.

........................................................Councillor

.......................................................Councillor

....................................................... Date

....................................................... Date

STATEMENT OF COMPREHENSIVE INCOME
FOR THE YEAR ENDED 30 JUNE 2018
GRO UP
Note
Operating revenue

AS S O CIATIO N

2018

2017

2018

2017

$

$

$

$

3,322,759

3,446,497

2,076,832

1,973,519

3,606,742

3,645,980

2,426,890

2,155,959

(283,983)

(199,483)

(350,058)

(182,440)

Other Income/(expense)

507,979

145,638

493,230

145,638

Operating surplus/(deficit) before
financing income

223,996

(53,845)

143,172

(36,802)

1,236

3,319

487

1,265

-

-

-

-

1,236

3,319

487

1,265

225,232

(50,526)

143,659

(35,537)

-

-

-

-

225,232

(50,526)

143,659

(35,537)

-

-

-

-

225,232

(50,526)

143,659

(35,537)

Operating expenditure

1

Operating surplus/(deficit) before
other income

Financial income
Financial expenses
Net financing income

2

Operating surplus/(deficit) before
tax
Income tax expense/(benefit)
Net surplus/(deficit) for the year
Other comprehensive income
Total comprehensive income for
the year
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STATEMENT OF CHANGES IN EQUITY
FOR THE YEAR ENDED 30 JUNE 2018
GRO UP

Opening Balance
Total comprehensive income for the year
Closing Balance

AS S O CIATION

2018

2017

2018

2017

$

$

$

$

606,795

657,321

348,174

383,711

225,232

(50,526)

143,659

(35,537)

832,027

606,795

491,833

348,174

BALANCE SHEET
AS AT 30 JUNE 2018
GRO UP
Note

AS S O CIATIO N

2018

2017

2018

2017

$

$

$

$

Accumulated funds

832,027

606,795

491,833

348,174

Total Equity

832,027

606,795

491,833

348,174

Equity

Represented by:
Current assets
Cash and cash equivalents

4

1,759,290

1,397,761

719,667

493,724

Trade and other receivables

5

926,243

1,042,315

903,364

1,029,392

2,685,533 2,440,076

1,623,031

1,523,116

Total current assets
Current liabilities
Trade and other payables

6

1,190,091

1,565,835

851,218

1,057,690

Employee benefits

7

99,406

85,149

91,642

85,270

614,088

221,804

192,491

50,451

1,903,585

1,872,788

1,135,351

1,193,411

781,948

567,288

487,680

329,705

Income in advance
Total current liabilities
Working capital
Non current assets
Property, plant and equipment

8

74,215

52,955

28,299

31,917

Intangibles (software)

9

14,946

20,218

14,946

20,218

89,161

73,173

43,235

52,135

39,082

33,666

39,082

33,666

39,082

33,666

39,082

33,666

832,027

606,795

491,833

348,174

Total non current assets
Non current liability
Lease reinstatement provision
Total non current liability
Net Assets

11

PAGE 54

MEAT INDUSTRY ASSOCIATION // Annual Report

N OT E S TO T H E S P ECI AL
PU R P O S E F I NAN CI AL
STAT E M E N T S
S TATEM EN T OF SIGN IF ICA N T ACCO U N TIN G
POL I CIES

(i)

Basis of reporting

The special purpose financial statements
presented are for the reporting entity
of the Meat Industry Association of New
Zealand (Inc) and the consolidated
financial statements of the group
consisting of the following organisations;
Meat Industry Association of New Zealand
(Inc) (“Association”), MIA Holdings
Limited, MIA Innovation Limited and Ovis
Management Limited (collectively “the
Group”).
The purpose of the Association is to act as
a trade association formed for the benefit
of New Zealand meat processors, exporters
and marketers.
The special purpose financial statements
of the Association and Group are for the
year ended 30 June 2018. The financial
statements were authorised for issue by
the directors on the 31st August 2018.
(ii)

Statement of compliance and 		
basis of preparation

The special purpose financial statements
have been prepared in accordance with
the accounting policies outlined in (iii)
below.
The special purpose financial statements
are presented in New Zealand Dollars
(NZD). The financial statements are
prepared on the historical cost basis
except for accounts receivable which are at
cost less impairment.
The accounting policies set out below
have been applied consistently to all
periods presented in these special purpose
financial statements, with the exception
of revenue. Refer to the revenue note for
changes to the revenue policy.
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(iii)

Particular accounting policies
Principles of consolidation

The consolidated special purpose
financial statements include the financial
performance and position of Meat Industry
Association of New Zealand (Inc) and its
subsidiaries Ovis Management Limited and
MIA Innovation Limited. The subsidiaries
are accounted for using the purchase
method. All inter-company balances and
unrealised profit and losses on transactions
between group entities are eliminated.
Property, plant and equipment
Property, plant and equipment are stated
at cost, less accumulated depreciation and
impairment losses.
Depreciation of property, plant and
equipment is calculated on a straight-line
basis over their useful lives. Gains and
losses on disposal of assets are taken into
account in determining the operating
results for the year. The rates are as
follows:
Furniture and fittings
8 - 20%
Leasehold improvements
8.4%
Motor Vehicles		
21%
Computer systems		
10 - 67%
Office equipment		
7 - 40%
Intangible assets
Intangible assets are stated at cost less any
accumulated amortisation.
Amortisation is recognised in the Income
statement on a straight line basis over
the estimated useful life of the intangible
asset.
Computer Software		

30 - 60%

Cash and cash equivalents
Cash and cash equivalents comprise cash
balances and call deposits.
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Fund (collected by the MPI) and direct
from industry partners is recognised
in profit and loss on a systematic basis
in the same periods as expenses are
recognised with the balance recorded
as income in advance.

Trade and other receivables
Accounts receivable are stated at cost less
impairment losses.
Trade and other payables

In the comparative year revenue
amounts received and receivable from
Industry Initiative Fund (collected by
the MPI) for specific projects are offset
in profit and loss against relevant
expenses as the expenses are unlikely
to have been incurred without the
funding from the Industry Initiative
Fund. In the current year all revenue
is recognised on a consistent basis as
described in a) above.

Trade and other payables are stated at
cost.
Goods and Services Tax
The special purpose financial statements
are prepared so that all components are
stated exclusive of Goods and Services Tax
( GST), with the exception of receivables
and payables, which include GST.

b

Revenue from services is recognised
in the accounting period in which the
services are rendered by reference to
the stage of completion of the service
contract.

c

Net financing income comprises of
interest received on call deposits
is recognised in the Statement of
Comprehensive Income.

Taxation
The tax expense recognised in the
Statement of Comprehensive Income is
the estimated income tax payable in the
current year, adjusted for any differences
between the estimated and actual income
tax payable in prior periods.
No account is taken of deferred income
tax.
Revenue
a

Revenue represents amounts received
and receivable from members
including subscriptions and nonmembers for services provided during
the year. No revenue is recognised
if there are significant uncertainties
regarding recovery of the consideration
due. Subscriptions in advance are
subscriptions invoiced in June, and
included in Accounts Receivable, which
relate to the following financial year
and hence not included as revenue for
the current financial year.

Expenses
Expenses represents amounts paid and
payable to supplies for services received
during the year.
Employee Benefits
L O N G S E RV I C E L E AV E

The Association’s net obligation in respect
of long service leave is the amount of
future benefit that employees have earned
in return for their service in the current
and prior periods.

Revenue amounts received and
receivable from MBIE, Industry Initiative
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1

OPERATING EXPENDITURE
GROUP

ASSOCIATION

2018

2017

2018

2017

$

$

$

$

10,157

697

10,157

697

32,900

32,200

19,475

19,000

14,137

5,250

10,987

2,250

1,188,582

1,194,561

514,034

235,327

19,027

19,427

8,679

9,708

70,000

75,833

70,000

75,833

Director’s fees - Subsidiary’s
Chairman

16,830

16,830

-

-

Director’s fees - Subsidiary

23,500

24,000

-

-

1,496,918

1,434,542

1,233,178

1,186,440

55,309

50,360

55,309

50,360

679,382

792,280

505,071

576,344

3,606,742

3,645,980

2,426,890

2,155,959

Amortisation of Intangibles
(software)
Audit remuneration
Other professional services
Contracts/consultants/projects
Depreciation
Director’s fees - Chairman

Personnel expenses
Rental & leasing costs
Other operating expenses
Total operating expenditure

2

NET FINANCING INCOME
GROUP

Interest income
Interest expense
Net financing income
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ASSOCIATION

2018

2017

2018

2017

$

$

$

$

1,236

3,319

487

1,265

-

-

-

-

1,236

3,319

487

1,265
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3

TAXATION
GROUP

ASSOCIATION

2018

2017

2018

2017

$

$

$

$

225,232

(50,526)

143,659

(35,537)

Income tax using Company tax
rate

63,065

(14,147)

40,224

(9,950)

Non-assessable income/nondeductible expenses at company
tax rate

(42,811)

1,198

(45,019)

4,536

-

362

1,266

362

(23,782)

-

-

-

(3,528)

(12,588)

(3,528)

(5,052)

-

-

-

-

3,528

12,588

3,528

5,052

-

-

-

-

Reconciliation of effective tax rate
Operating surplus/(deficit) before
tax

Losses off set against subsidiary
Losses brought forward and
utilised at Company tax rate
Tax @ 28%
Prior year adjustment
Tax benefit of losses not
recognised
Income tax expense/(benefit) per
income statement

The Group has $536,000 of tax losses to carry forward (2017: $628,934). The availability of
losses to carry forward is subject to the Association continuing to meet the requirements of
the Income Tax Act, and agreement of tax losses by the Inland Revenue Department.

4

CASH AND CASH EQUIVALENTS
GROUP

Bank balances
Call deposits
Balance as at 30 June

ASSOCIATION

2018

2017

2018

2017

$

$

$

$

206,121

34,360

184,052

18,750

1,553,169

1,363,401

535,615

474,974

1,759,290

1,397,761

719,667

493,724
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5

TRADE AND OTHER RECEIVABLES
GROUP

ASSOCIATION

2018

2017

2018

2017

$

$

$

$

766,696

954,831

769,633

969,237

GST Receivable

25,580

18,479

-

-

Other Receivables and
Prepayments

133,967

69,005

133,731

60,155

Balance as at 30 June

926,243

1,042,315

903,364

1,029,392

-

-

-

-

Trade Receivables

Impairment loss deducted/
(recovered)

6

TRADE AND OTHER PAYABLES
GROUP

ASSOCIATION

2018

2017

2018

2017

$

$

$

$

1,060,708

1,504,434

726,507

1,001,808

GST Payable

27,953

8,991

26,611

7,345

Halal Certification

81,009

29,997

81,009

29,997

PAYE Payable

20,421

22,413

17,091

18,540

1,190,091

1,565,835

851,218

1,057,690

Trade Payables

Balance as at 30 June

7

EMPLOYEE BENEFITS
GROUP

Liability for Annual Leave
Liability for Long Service Leave
Balance as at 30 June
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ASSOCIATION

2018

2017

2018

2017

$

$

$

$

95,344

81,837

87,580

81,958

4,062

3,312

4,062

3,312

99,406

85,149

91,642

85,270
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8

PROPERTY, PLANT AND EQUIPMENT
GROUP

ASSOCIATION

2018

2017

2018

2017

$

$

$

$

21,519

19,830

20,744

19,055

20,016

19,830

19,241

19,055

1,503

-

1,503

-

186

-

186

-

At cost

73,499

73,499

73,499

73,499

Accumulated depreciation

50,935

44,761

50,935

44,761

22,564

28,738

22,564

28,738

6,174

6,174

6,174

6,174

37,540

40,956

-

-

657

27,953

-

-

36,883

13,003

-

-

8,541

8,601

-

-

At cost

33,989

37,223

17,250

16,975

Accumulated depreciation

26,873

33,131

13,509

14,409

7,116

4,092

3,741

2,566

3,153

4,077

2,187

3,402

At cost

81,575

84,270

11,822

11,822

Accumulated depreciation

75,426

77,148

11,341

11,209

6,149

7,122

481

613

973

575

132

132

At cost

248,122

255,778

123,315

121,351

Accumulated depreciation

173,907

202,823

95,026

89,434

74,215

52,955

28,289

31,917

19,027

19,427

8,679

9,708

Furniture and fittings
At cost
Accumulated depreciation
Current year depreciation
Leasehold improvements

Current year depreciation
Motor Vehicles
At cost
Accumulated depreciation
Current year depreciation
Computer hardware

Current year depreciation
Office equipment

Current year depreciation
Total property, plant and
equipment

Current year depreciation

There is no impairment loss recognised during the year (2017: nil)
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9

INTANGIBLE ASSETS - SOFTWARE
GROUP

ASSOCIATION

2018

2017

2018

2017

$

$

$

$

At cost

42,352

37,467

41,052

36,167

Accumulated amortisation

27,406

17,249

26,106

15,949

14,946

20,218

14,946

20,218

10,157

697

10,157

697

Current year amortisation

10

INVESTMENTS IN SUBSIDIARIES
Name of entity

Principal activity

% Interest held

% Interest held

2018

2017

MIA Holdings
Limited

General Partner of
Limited Partnerships
undertaking applied
industry research

100

100

MIA Innovation
Limited

Research &
development

100

100

Ovis Management
Limited

Control of C. Ovis
Cyst.

100

100

The companies are incorporated in New Zealand and have balance dates of 30 June.

11

LEASE REINSTATEMENT PROVISION

Under the termination of its sublease, the Association is required to reinstate the premises
to the condition prevailing upon the commencement of the sublease.

12

OPERATING LEASES

Non-cancellable operating lease rentals are payable as follows:

GROUP

ASSOCIATION

2018

2017

2018

2017

$

$

$

$

62,223

36,297

62,223

36,297

233,336

248,891

233,336

248,891

-

46,667

-

46,667

295,559

331,855

295,559

331,855

Operating leases
Not later than one year
Later than one year and not later
than five years
Later than five years
Total
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13

CAPITAL COMMITMENTS

There are no capital commitments as at 30 June 2018 (2017: nil).

14

CONTINGENT LIABILITIES

There are no contingent liabilities outstanding as at 30 June 2018 (2017: nil).

15

RELATED PARTY INFORMATION

(i)

Identity of related parties

The immediate parent entity is Meat Industry Association of New Zealand (Inc). All
members of the group are considered to be related parties of Meat Industry Association of
New Zealand (Inc). This includes the subsidiaries defined in note 10.
In presenting the special purpose financial statements of the group, the effect of
transactions and balances the subsidiaries and the parent entity have been eliminated.
The Association is a voting member of MIRINZ Food Technology and Research Incorporated
(“MIRINZ), over which the Association is deemed to have significant influence. The
interest in MIRINZ is not equity accounted as the Association shall not be called upon for
contributions nor is it eligible for any distributions.
(ii)

Related party transactions

Ovis Management Limited pays service fees of $16,691 (2017: $16,362) to Meat Industry
Association of New Zealand (Inc) for administration services provided. As at year end, the
Association has recognised nil receivable from Ovis Management Limited in 2018 (2017:
$7,707). This relates to service fees and office expenses paid by Meat Industry Association
on Ovis Management Limited's behalf.
MIA Innovation Limited pays service fees of $56,250 (2017: $56,250) to Meat Industry
Association of New Zealand (Inc) for administration services provided. As at year end,
the Association has recognised a receivable from MIA Innovation Limited for the amount
of $30,309 (2017: $29,792). This relates to service fees and travel expenses paid by Meat
Industry Association on MIA Innovation Limited's behalf.
During the year ended 30 June 2018, the Group received $4,019,532 (2017: $3,881,849) from
companies related to the nine Council members which was included in operating revenue
and has recognised a receivable of $564,929 (2017: $346,698) from these companies. In
addition, included within the Halal Certification payable, there is $53,533 (2017: $80,980)
payable by the Group to the companies relating to these companies.
(iii)

Remuneration

Total remuneration is included in personnel expenses (see note 1).
The Chairman is paid an annual fee; (see note 1).

16

SUBSEQUENT EVENTS

There are no events subsequent to balance date that would materially effect these special
purpose financial statements (2017: nil).
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PEOPLE
MI A CO U NCI L M EM B ER S
John Loughlin
John Loughlin is the
Independent Chairman of the
Meat Industry Association.
He has had a longstanding
involvement in the New Zealand
Meat Industry; initially in an
executive capacity as Finance
Manager and then Chief
Executive Officer of Richmond
Limited. More recently he has
served on the boards of Firstlight
Foods and Lean Meats. John
is also Chairman of Tru-Test
Corporation Limited, EastPack
Limited, Rockit Global Limited,
Hop Revolution Limited and
Powerco Limited. John is a
former Chairman of Zespri
Group Limited, and a former
director of the New Zealand
Meat Producers Board and
AgResearch Limited.

Peter Conley
Peter is the Chief Executive of
ANZCO Foods, and has been
a Council Member since April
2017. Peter has worked in
various roles at ANZCO Foods
since 1991.
Tony Egan
Tony is the Managing Director
of Greenlea Premier Meats
Ltd, and has been a Council
Member since December 2011.

Simon Gatenby
Simon is the Chief Executive
of Taylor Preston Ltd and has
been a Council Member since
September 2009.

Tim Harrison
Tim is the Managing Director of
Advance Marketing Ltd and has
been a Council Member since
September 2011.
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Dean Hamilton
Dean was a Council member
from December 2014 until his
resignation as Chief Executive
of Silver Fern Farms in April
2018.

Fred Hellaby
Fred is Chairman of Auckland
Meat Processors Ltd, Managing
Director of Wilson Hellaby
Ltd and a Director of Mathias
International Ltd. Fred has
been a Council member since
February 2009.

Craig Hickson
Craig is the Managing Director
of Progressive Meats Ltd and
has been a Council member
since 2003.

Simon Limmer
Simon is the Chief Executive of
Silver Fern Farms Ltd and has
been a Council member since
April 2018.

Rowan Ogg
Rowan is a director of Affco
New Zealand Ltd and has
been a Council member since
December 2014.

David Surveyor
David is the Chief Executive of
Alliance Group Ltd in January
2015 and has been a Council
member since February 2015.

Tim Ritchie
Tim has been the Association’s
Chief Executive since 2007.
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M IA COUN CIL ME E TIN G S

The Meat Industry Association (MIA) held
five ordinary meetings in the year ended
30 June 2018 in addition to the Annual
General Meeting in September 2017.
 = present

19
September
2017

5 December
2017

20 February
2018

3 April
2018

12 June
2018

J Loughlin











P Conley











T Egan











S Gatenby











T Harrison





No proxy

No proxy

No proxy

D Hamilton







Not on
council

Not on
council

S Limmer

Not on
council

Not on
council

Not on
council



No proxy

F Hellaby

No proxy









C Hickson











R Ogg











No proxy



No proxy

No proxy



D Surveyor

THE ANNUAL GENERAL MEETING

The Association’s Annual General Meeting
(AGM) was held in Wellington on 19
September 2017. Proceedings saw the
unanimous adoption of the 2016 AGM
minutes and the 2017 Annual Report.
The motion to reappoint KPMG as the
Association’s auditor for the year ending
30 June 2018, and the election and
confirmation of the MIA Council for the
2017/2018 year were adopted.
ASSOCIATION DIRECTORSHIP CHANGES

No changes to the Directorships.
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E X T E ND E D N ET WOR K

The MIA is fortunate to be able to draw
on considerable expertise within the
membership, and there are a number of
formal and informal groups that assist the
MIA on specific industry issues.
AS S OCIATION D IRECTO R SHIP S

American Chamber of Commerce in New
Zealand
Tim Ritchie
Beef + Lamb New Zealand Ltd/NZ Meat
Board
Mark Clarkson, Sam Lewis
Beef + Lamb New Zealand Inc
Tim Ritchie
New Zealand Shippers’ Council
Tim Ritchie
Ovine Automation Ltd
Tim Ritchie ( Chair)
MIRINZ Inc
Tony Egan, Tim Ritchie
WHOLLY OWN ED S U BSID IA RY OVIS
MA N AGEM EN T LIM ITE D

Board: Roger Barton ( Chair), Jim Goodall,
Andrew Morrison, Tim Ritchie
Staff: Dan Lynch
WHOLLY OWN ED S U BSID IA RY ME AT IN D U STRY
AS S OCIATION IN N OVATIO N LIMITE D

Chair: John Loughlin
Board: Margot Buick, Owen Young, John
Brader
Staff: Kaylene Larking
S T R ATEGIC D IRECT IO N S G R O U P

Industry: Tim Ritchie ( Co-Chair), Willie
Wiese, Simon Gatenby, Gary Lindsay,
Andrew McKenzie, Rowan Ogg, Neil Smith
MPI: Bryan Wilson ( Co-Chair), Alan Cook,
Allan Kinsella, Tim Knox
S UB-GROUP S AN D CO MMITTE E S

Meat Industry Health and Safety Forum
Andrew Mitchell, Shane Fletcher, John
Walters, Keith Flockhart, Keith Gibson,
Allan Jack, Shane Baty, Corey Wynne,
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Darren Vercoe, Paul Goldstone
WorkSafe NZ: Al McCone
Deer Industry processors: Shelley Woisin
Primary ITO: Blair Morgans
New Zealand Meatworkers’ Union: Graham
Cooke
HR Leaders’ Group
Chris Selbie (chair), Kirstie Gardener, Matt
Ballard, Graham Greene, Keith Gibson, Tim
Ritchie
Renderers’ Group
Bruce Rountree ( Chair), Alan von
Tunzelman, Matthew Spence, Stuart Taylor,
Geoff Young, Gordon Henderson, Marcus
Adam, Selwyn Love, Kevin Cresswell
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M I A S TAFF M EM B ER S

Tim Ritchie
Chief Executive

Sirma Karapeeva
Trade and Economic
Manager

Richard McColl
Innovation Programme
Manager

Kevin Cresswell
Technical Manager

Matt Conway
Policy Analyst

Dan Lynch
Project Manager
Ovis Management Ltd

Michael Pran
Accountant

Paul Goldstone
Policy Manager
Christopher Guy
Legal Counsel (from July 2018)

Sarah Mann
Legal Counsel (until
March 2018)

Beverley Dixon
Executive Assistant to
the Chief Executive and
Chairman

Kaylene Larking
Meat Industry Research
and Innovation
Partnership Manager

Christopher Guy
Legal council (from July
2018)
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M E M B E R S O F T H E AS S OCI AT I ON
Advance Marketing
P: 09 307 3115
E: advance@
advancemarketing.
co.nz
PO Box 37 160
Parnell
Auckland 1151

AFFCO NZ Ltd
P: 07 829 2888
E: sales@affco.co.nz
Private Bag 3301
Waikato Mail Centre
Hamilton 3240

Alliance Group Ltd
P: 03 214 2700
E: exec@alliance.co.nz
PO Box 845
Invercargill 9840

Ample Group
PO Box 193
3396 Mountain Road
Pembroke
Stratford, 4394
P: 06 765 6617
E: info@amplegroup.
nz

ANZCO Foods Ltd
P: 03 358 2200
E: Peter.conley@
anzcofoods.com
PO Box 39 145
Harewood
Christchurch 8545

Arrow Commodities
(NZ) Ltd
P: 03 595 5365
E: wynn.williams@
arrowcom.nz
PO Box 8017
Christchurch 8044

Auckland Meat
Processors Ltd
P: 09 276 0900
E: info@hellaby.co.nz
PO Box 22 188
Otahuhu
Auckland 1640

Bakels Edible Oils
NZ Ltd
T: 07 575 9285
bakels@beobakels.
co.nz
5 Hutton Place
Mt Maunganui 3116

Ballande New
Zealand Ltd
P: 09 638 9921
office@ballande.
co.nz
PO Box 8986
Symonds Street
Auckland 1150

Blue Sky Meats (NZ)
Ltd
P: 03 231 3421
info@bluesky.co.nz
Morton Mains
RD 1
Invercargill 9893

BX Foods
P: 03 433 0078
E: sales@bxfoods.
co.nz
PO Box 421
Oamaru 9444

Columbia Exports
Ltd
P: 09 379 7161
E: office@
columbiaexports.
co.nz
PO Box 2519
Shortland Street
Auckland 1140

Crusader Meats New
Zealand Ltd
P: 07 878 7077
E: mike@
crusadermeats.co.nz
State Highway 30
Benneydale, RD 7
Te Kuiti 3987

Davmet New
Zealand Ltd
P: 06 835 8288
E: davmet@davmet.
co.nz
PO Box 1149
Napier 4140

Fern Ridge Ltd
P: 06 834 3888
E: single@fernridge.
nz
PO Box 8948
Havelock North 4157

Graincorp
Commodity
Management NZ Ltd
T: 09 273 7745
E: lwright@graincorp.
co.nz
PO Box 259
East Tamaki
92-98 Harris Road
Auckland 2013

Greenlea Premier
Meats Ltd
P: 07 957 8125
E: lesley@greenlea.
co.nz
PO Box 87
Waikato Mail Centre
Hamilton 3240

Harrier Exports Ltd
P: 09 369 5475
E: richard@harrier.
co.nz
PO Box 37921
Parnell
Auckland 1151

Kintyre Meats Ltd
P: 06 372 7882
E: office@cabernet.
co.nz
530 Gladstone Rd
Carterton 5792
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Lowe Corporation
Ltd
P: 06 872 7700
E: acb@lowecorp.
co.nz
PO Box 444
Hastings 4156

Mathias
International
(Mathias Meats NZ
Ltd)
P: 09 356 8000
E: johnu@matintl.
com
PO Box 2109
Shortland Street
Auckland 1140

Ovation New
Zealand Ltd
P: 06 858 6390
E: accounts@ovation.
co.nz
PO Box 504
Waipukurau 4242

Prime Range Meats
P: 03 215 9079
E: info@primerange.
co.nz
1 Sussex St
Gladstone
Invercargill 9810

Progressive Meats
Limited
P: 06 873 9090
E: info@
progressivemeats.
co.nz
PO Box 36
Hastings 4156

Provenance Meat
(NZ) Ltd
T: 021 611 005
E: david.newton@
provenancemeat.
co.nz
46 McCready Road
RD 2
Ranfurly 9396

PVL Proteins Ltd
T: 09 270 1624
E: alan@auckmeat.
co.nz
851 Great South Road
Otahuhu
Auckland 1640

SBT Group/SBT
Marketing (2009)
Ltd
T: 06 278 2070
E: suehacket@sbt.
group.co.nz
PO Box 172
47 Glover Road
Hawera 4640

Silver Fern Farms
Ltd
P: 03 477 3980
W: www.
silverfernfarms.com
PO Box 941
Dunedin 9054

Standard
Commodities NZ Ltd
P: 03 326 7905
E: craig@stancom.
co.nz
PO Box 17 681
42 Mariner Street
Sumner
Christchurch 8840

Taylor Preston
Limited
P: 04 472 7987
E: info@taylorpreston.
co.nz
Private Bag 13 908
Johnsonville
Wellington 6440

Te Kuiti Meat
Processors Limited
P: 07 878 6045
E: info@tkmeats.
co.nz
PO Box 169
Te Kuiti 3940

Universal Beef
Packers Ltd
P: 07 878 8926
W: www.ubp.co.nz
PO Box 408
Te Kuiti 3941

Value Proteins
T: 03 738 0257
E: selwyn@gloriavale.
co.nz
Private Bag 611
Greymouth 7840
189 Heaphy Road
Lake Haupiri
West Coast

Wallace Group
P: 07 889 7095
W: www.wallace.co.nz
PO Box 12
Waitoa 3341

Wilbur Ellis NZ Ltd
T: 03 218 1844
E: rtait@wilburellis.
com
PO Box 977
49 Kelvin Street
Invercargill 9840

Wilmar Gavilon
T: 06 836 7589
E: Marcus.adam@
wilmargavilon.com
10 Rogers Road
Bay View
Napier 4104
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A F F I LI AT E M EMB ER S OF T H E ASSOC IATION
Abbatoirs
Association
P: 09 489 0876
E: antoinette@rmnz.
co.nz
Ground Floor
Air NZ Building
Cnr Taharoto and
Northcote Roads
Takapuna
Auckland

AgResearch
P: 07 834 6600
W: www.agresearch.
co.nz
Private Bag 3123
Waikato Mail Centre
Hamilton 3240

Alfa Laval
P: 07 849 6025
E: newzealand.info@
alfalaval.com
PO Box 20424
307 Sandwich Road
Hamilton 3241

Auspac Ingredients
Pty Ltd
P: +61 2 6762 7708
E: sales@
auspacingredients.
com.au
Unit 1, 84-92 Barnes
Street
Tamworth
NSW 2340
Australia

CentrePort
Wellington
P: 04 495 3800
E: customerservices@
centreport.co.nz
PO Box 794
Wellington 6140

CoolTranz 2014 Ltd
P: 021 826 384
E: alastair@cooltranz.
co.nz
37 Treffers Road
Sockburn
Christchurch 8042

Conveyor Industries
Ltd
T: 07 542 9190
E: denise@
conveyerindustries.
co.nz
17 Ashley Place
Papamoa
Tauranga 3118

Direct Fats and Oil
Ltd
T: 09 271 4979
E: optimumtrading@
xtra.co.nz
PO Box 204 004
Highbrok
Auckland 2161
30 Neales Road
East Tamaki
Auckland

Ecolab PTY Ltd
P: 07 958 2333
W: www.ecolab.com
PO Box 10061
Te Rapa
Hamilton 3241

FoodCap
International Ltd
P: 09 302 0126
E: jb@foodcap.com
PO Box 90429
Auckland 1142

G-Tech New Zealand
T: 03 323 6150
E: dpotts@gtechnz.
com
21 Empire Road
Belfast
Christchurch 8083

Haarslev Industries
T: 09 415 2330
hha@haarslev.com
PO Box 30265
Auckland 0632

Hamburg-Sud New
Zealand Ltd
P: 09 377 3460
W: www.
hamburgsud.com
PO Box 3551
Shortland Street
Auckland 1140

Hapag Lloyd (New
Zealand) Ltd
P: 09 488 3311
W: www.hapag-lloyd.
com
PO Box 91536
Takapuna
Auckland 0740
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AON New Zealand
Ltd
P: 04 819 4000
W: www.aon.co.nz
PO Box 2845
Wellington 6140
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Intralox Ltd
P: 0800 449 173
E: heath.dickenson@
intralox.com
PO Box 50699
New Orleans, LA
70150-0699
United States

Jasol New Zealand
P: 09 580 2105
W: www.jasol.com.au
81 Leonard Road
Mt Wellington
Auckland 1060

Kemin Industries NZ
Ltd
T: 09 945 4929
Michael.stobart@
kemin.com
2/106 Bush Road
Rosedale
Auckland 0632

Liqueo Bulk Storage
T: 06 835 4705
E: damian@liqueohb.
co.nz
PO Box 12 108
Ahuriri
Napier 4144
1 Breakwater Road
Port of Napier

Maersk Line
P: 0800 Maersk (623
775)
E: nezsalins@maersk.
com
PO Box 90 616
Victoria Street West
Auckland 1142

Milmeq Ltd
P: 09 526 5943
www.milmeq.com
9 Prescott Street
Penrose
Auckland 1642

MJI Universal
P: 65 6220 6676
www.mjiuniversal.
com
133 Cecil Street
#11-01 A/B Keck Seng
Tower
Singapore 069535

Nestle Purina
P: 09 367 2800
www.purina.co.nz
level 3, 12-16 Nicholls
Lane
Parnell
Auckland 1010

Oceanic Navigation
Limited
P: 09 377 1165
E: commercial@
oceanic.co.nz
PO Box 9454
Newmarket
Auckland 1149

Port of Napier
P: 06 974 4400
W: www.napierport.
co.nz
PO Box 947
Napier 4140

Port Otago Ltd
P: 06472 7890
E: pol@portotago.
co.nz
PO Box 8
Port Chalmers 9050

Pyramid Trucking
Ltd
P: 09 277 7885
E: paul@
pyramidtrucking.
co.nz
PO Box 76445
Auckland 2241

Rendertech Ltd
T: 09 634 5375
E: s.dunn@
rendertech.co.nz
PO Box 12629
Penrose 1642

Rockwell
Automation
P: 09 276 3070
www.
rockwellautomation.
com/en_nz
2b Pacific Rise
Mt Wellington
Auckland 1060

SCL Products Ltd
P: 09 828 7080
E: davew@scl.co.nz
PO Box 45202
Te Atatu
Waitakere

Scott Technology
Ltd
P: 03 478 8110
W: www.
scottautomation.com
Private Bag 1960
Dunedin 9054

Sealed Air (New
Zealand)
P: 04 237 6069
W: www.sealedair.
com
Cryovac Division
Private Bag 50901
Porirua 5240

Vero Marine
Insurance Ltd
P: 09 363 2600
W: www.vero.co.nz
PO Box 1759
Shortland Street
Auckland 1140
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Level 5, 154 Featherston St,
PO Box 345, Wellington
Tel: 64-4-473 6465
Fax: 64-4-473-1731
info@mia.co.nz
mia.co.nz
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